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Editor’s Note
Promasidor’s CSR initiatives continue to go
from strength to strength and it is pleasing to
note how we are enriching people’s lives in the
communities we operate. It’s also great to see
how many of these initiatives have become
entrenched events that the public always looks
forward to.
Promasidor has especially excelled in
the sporting arena. The Cowbell Football
Academy, a grass roots youth football
initiative, is now in its 5th year and has shown
tremendous growth over that period. Serge
Ibaka, an NBA star and Cowbell spokesman,
thrilled children and adults alike at the Cowbell
Ibaka Games in the Congo. In Ghana, the

Cowbell Cycling Challenge continues to
promote lesser-known sports in that country.
And in Nigeria, Loya is nurturing swimming
talent.
For the first time World Milk day was
celebrated in the Congo, creating awareness
amongst children of the nutritional benefits
of milk. In Ghana two former heads of state,
join Promasidor in promoting literacy in the
country. Drink-O-Pop takes its anti-bullying
message to schools. In South Africa,
Promasidor commemorates Mandela Day
with a donation to hospice.
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We’ve also got cooking competitions with
Onga, Yumvita birthday parties, Loya tastings
in Cameroon, the Le Berbére Summer tour
and much, more besides. So sit back and
enjoy our latest edition.

The Editor
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Country News
2017 COWBELL FOOTBALL ACADEMY SUMMER
CAMP KICKS OFF

PROMASIDOR WINS MAN “BEST
KEPT INDUSTRIAL PREMISES
AWARD”

The 2017 Cowbell Summer Camp Football Academy kicked
off on Monday 24th of July at the National Stadium, Surulere,
Lagos. The three-week sports event witnessed displays of basic
football skills, intensive training, a mini-soccer festival, and
behavioural and discipline talks amongst others.
Since its inception in 2012, the Cowbell Football Academy
(CFA) was set up to develop and groom football talents from
the grass roots, basically for children between the ages of 5
to 18 years. The Academy has seen tremendous growth and
recognition among football fans.
Speaking on CFA’s health benefits to children, the Rector of
CFA, Godwin Dudu-Orumen, said football helps to improve
mental and physical alertness. He said the training at the
academy is focused on developing children into champions with
sound minds and bodies.

Promasidor Nigeria, has been awarded
the “Best Kept Industrial Premises Award”
by the Ikeja branch of the Manufacturers
Association of Nigeria (MAN).

L - R: Mr Dudu Orumen, Rector, Cowbell Football Academy; Rev.
Samuel O. Ikpea, National Chairman, Nigeria Football Supporter’s
Club; Dr. Rafiu Ladipo, President - General Nigeria Football Supporters
Club and Mr Andrew Enahoro, Head, Legal & PR, Promasidor Nigeria
at the kick off ceremony of the 2017 Cowbell Summer Camp Football
Academy at the National Stadium, Surulere, Lagos.

Dudu-Orumen said the fitness level of the participants is of
primary importance throughout the three-week programme,
which will culminate in inter-team competitions.
On the benefits of engaging in football, the Head Coach/Camp
Technical Director, Hyacienth Nkwocha, said the game helps
to reduce the risk of obesity and cardiovascular disease and
increases speed and agility.

Female coaches giving instructions to the
younger Cowbell Football Academy boys.

The Cowbell Football Academy, with locations in Surulere,
Lufasi Nature Park, Lekki and Badagry (all in Lagos and Benin
City), has 500 participants, while the summer camp programme
is held only at the Lufasi Nature Park and the National Stadium,
Surulere.

The Award, under MAN’s Total Compliance
Inspection Competition initiative, is aimed
at encouraging members’ adherence to
environmental regulations and standards,
and to also improve their environmental
friendliness.
To enhance its credibility and transparency,
members of the Awards Committee were
drawn from the Lagos State Environmental
Protection Agency (LASEPA), the Federal
Ministry of Environment and the National
Environmental Standards and Regulations
Enforcement Agency (NESREA). Others
included Health, Safety and Environment
professionals in the manufacturing
sector and Ikeja MAN personnel and
representatives.

Areas of inspection by the officials included
external and internal premises, utilities,
solid waste management, effluent treatment
plant, pollution abatement, use of relevant
and quality personal protective equipment,
green-life and general aesthetics,
government certifications as well as general
good housekeeping.

to thrive and also for the benefit of people
living within that locality.”
PNL engaged in a tree-planting campaign
in Lagos, an initiative commended by the
Lagos State Government and LASEPA.

Enahoro further stated that there is a need
for collaboration between organisations
and government on ways of making
The Awards Committee commended PNG’s
society safe for living despite the threat of
usage of marked pedestrian walkways and
global warming. “Promasidor’s efforts in
adjudged the noise level in the factories
preserving its ecosystem have endeared it
to be at an acceptable standard, while the
to its host community,” he affirmed.
company’s environmental audit report and
fire certificate were found to be current and
valid.
PNG has consistently affirmed that a
healthy environment is crucial for the
workforce and the growth of any business,
as well as the community in which it
operates.
Responding to the Award, the Head Legal
and Public Relations, PNL, Mr. Andrew
Enahoro said the company is unwavering
in maintaining environmental regulations,
stressing that “it is essential for businesses
to adhere to environmental laws in order

The Director General, Lagos State Safety
Commission, Mr Hakeem Dickson (right)
presenting the Gold Winner Award for
the 2017 Best Kept Industrial Premises
Competition to Mr Basil Apo, HSE Manager,
Promasidor Nigeria while Mr Saheed Akanbi
of Promasidor Nigeria looks on with interest.
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PROMASIDOR HOLDS DAIRY
RETAILERS’ FORUM
On 15 June, Promasidor Nigeria hosted a
group of Dairy Retailers at the staff canteen in
Lagos. The forum is earmarked to strengthen
the relationship between Promasidor and its
customers and to also get feedback on its
dairy products in the market.

Anchored by representatives (staff) from
Marketing, Sales, Quality Assurance and
Production departments, the interactive
session centred on the availability, price,
quality and packaging of Promasidor’s dairy
products. Our representatives reiterated the
importance of retailers and Promasidor’s
relationship as key to overall business
success. In his welcome speech, Mr Kunle
Ayeni, our Divisional Sales Manager (DSM)
West, lauded the retailers for their commitment
to the sale of Promasidor product brands,
while Mr Abiodun Ayodeji, our Dairy Category
Manager, thanked the retailers for their
consistent support over the years. He also
assured them that Promasidor would always
make the best quality products available to
them.

The retailers were also given the opportunity
to express their concerns and also gave
suggestions on how they can work with
Promasidor to keep its products on top in the
market.
The guests were entertained with music,
dance and novelty games that earned them
prizes. Questions were asked to measure
their knowledge of our products, and after
a brilliant display of our product knowledge,
product samples were given out to deserving
participants.

LOYA MILK NURTURES SWIMMING TALENT
AMONGST CHILDREN
As part of efforts at
promoting and enhancing
talents in swimming among
children, Loya Premium
held the second edition of
the “Loya Swim Meet”, a
swimming competition for
Secondary School students
in Nigeria.
A total of 17 secondary
schools participated in the competition which was held
at the Grange School at Harold Shodipo Crescent, Ikeja,
where cash prizes of over One Million Naira and other
consolation prizes were won.

Mr Peter Theophilus From Blenco
supermarket - Lekki-Ajah
asking questions.
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Speaking at the event, Dairy Category Manager,
Mr Abiodun Ayodeji, said feedback from the inaugural
edition held in December 2016, where 10 Secondary
Schools in Lagos participated, was commendable, and
that the request was made for the competition to be
an annual event where talents can be discovered and
nurtured.
He said Loya Milk, which is fortified with 50% more
calcium than ordinary milk, believes in the development
of children and this can be achieved not only by providing
the best nutrition, but also by identifying with a sport
that fosters this promise. According to him, the 50%
more calcium in Loya milk helps to build stronger bones,
tougher teeth and a healthier heart, which is in line with
some of the health benefits of swimming.
He said that swimming is a 360-degree sport that uses
the entire body and helps to maintain a healthy weight
and heart, tones the muscles, builds strength and above
all creates a platform where children can have fun while
exercising. He also mentioned that the plan is to extend
the initiative to other parts of the country, starting with
Secondary Schools in Port Harcourt, which had their swim
meet at Bloombreed High School on Saturday June 17,
2017.

receive a confirmation that the order has
been placed. We also track the timeline from
the date of order to delivery. Planograms:
Merchandisers have been trained on the
number of facings they should achieve
per brand. The planogram also takes into
consideration the preferred aisle location
within a store, number of facings and rows
and order of appearance by size and variant.
Merchandisers take a photo of each store
visited on a daily basis, which shows the
current situation versus the plan.

SALES & MARKETING IN KENYA
IMPROVES
The modern trade in Kenya accounts for
approximately 50% of PKL sales. This sector of
the market is growing at +35% per annum and
will continue to grow, as levels of urbanization
and disposable income increase. The highest
concentration of these stores is in Nairobi, where
we employ 18 merchandisers whose primary
functions are to ensure:
1. PKL brands have the correct allocation of shelf
space within their categories
2. Secondary space acquisition

The Miksi range at Nakumatt
Junction.

3. Clean stock on the shelf
4. Placing orders
5. Restricting any out of stocks
In Q2, 2017 PKL implemented a new merchandising
system in Nairobi aimed at improving merchandising
through three key areas:

Daily reports are generated and any
exceptions are highlighted. This tool is
expected to improve sales by 15-20% and
also allows the merchandising manager to
better manage his team.

COWBELL IBAKA GAMES IS OUR
ANNUAL BIG CHARITY EVENT IN THE
CONGO
A week filled with community activities ended
with a big celebrity basketball game. The 2017
edition welcomed over 6 000 people at the
Maxim Makelé Kelé Gymnasium for the Cowbell
Ibaka games .
A selection of orphanages and schools
were visited as part of our social community
responsibility activity. The Cowbell and Ibaka
foundation teams spent the day with the kids
and donations were made to each orphanage.
Food and Entertainment were provided for the
kids as well as gift packs given to each child
on departure. The children of orphanages were
invited to take part in the Cowbell Basketball clinic at the
Gymnasium. They spent the day playing and learning
some basketball tricks with Serge Ibaka and other
coaches. Refreshment and catering were provided for the

kids. There were also performances by cultural groups.
The event ended with a celebrity basketball game and
dunk competition. Performances by DJ kratos, DJ Cedron,
comedians: Sai- sai, Essobe, dauphin, Vue de loin and
artist Makhalba and much more crowned the games.
Orphanages:

a) Correct route plan compliance

•

Bonne semence

b) Minimizing out of stocks

•

Sœur Immaculé de marie

•

Nazareth

•

Saint Joseph

•

Ecole spéciale de Brazzaville

•

Espace Jarrot

•

La bonne semence

•

Nazareth

c) Planogram adherence
Each merchandiser was given a smartphone device
and trained on the system. By uploading the data
from the stores we are able to track the following:
Route Plan Compliance: Through global tracking
we are able to monitor if the route plan is being
followed and time spent per store. Managing
Out of Stocks: If the store is out of stocks, the
merchandiser places an order at store level. This
“out of stock” is captured onto the device and we

The entire Sossi range at
Tuskys Greenspan
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COOKING WITH CHEF ELYSEE IN THE CONGO
Internationally recognized chef Mick Elysee, based in London, spent the day making pancakes with
the children of l’ecole special.
The objective of his visit was to motivate those
with inspirations of being future chefs to never
give up on their dreams. A donation was made to
the school by Cowbell and the children had the
opportunity to ask questions and learn from the
chef himself.

PROMASIDOR CELEBRATES
WORLD MILK DAY IN THE
CONGO
In celebration of world milk day, Cowbell
created a fancy fair in the very heart of the market for the children. The Cowbell team distributed
milk to the population and invited the kids to play on the jumping castles, and play games such
as musical chairs, general knowledge and much more. This was a 1st time celebration for the
Republic of Congo, creating awareness of the nutritional advantages of drinking Cowbell Milk and
an excitement for the next World Milk day.

Operation “LOYA, USEFUL HOLIDAY VACATION”
wanted to provide an answer to this problem very
simply: A number of young schoolchildren were
enrolled as trainees in our sales teams to support
them by making sales to consumers. The first
batch, comprising 25 members, produced very good
results. More than 3 000 purchases were made by
consumers during the first month of activity. These
figures will only grow, as the operation is planned for
two months.

One of the most important pillars of the penetration
strategy of the Loya brand by Promasidor Cameroon
is inviting the public to taste our product. In this
highly competitive market we needed to make our
mark effectively. The results were not long in coming,
as the target audience was delighted with the taste
of Loya and wanted more samples to taste.
Firstly, the tasting program was focussed on
convenience stores. This phase was led by the sales
people and allowed the listing of the product in more
than 2500 outlets in the record time of one month. A
total of 4 000 tasting were carried out.
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discovering it formally at the end of their studies
appeals more to young Cameroonians, anxious to
integrate themselves into the world of employment.

LOYA HITS 100 000 TASTINGS IN
CAMEROON

In the second stage, the target was extended to the
general public in the face of increasing demand. By
focusing on open markets, support was provided to
salespeople in specific areas, which led to a 30%
increase in sales and listings. A total of more than
40 000 tastings were carried out during the second
phase. This was reinforced the following month with
over 36,000 tastings on the same targets with the
same results.
Finally, over the last month (July), 20 000 tastings
were carried out this time with the intent to grow
distribution further in other channels, mainly the
modern trade. A handful of supermarkets were
added to the tasting list with encouraging results, as
this channel is not yet covered by our sales force.
Currently, foot soldiers have been assigned tasting
teams, which have also helped boost their sales.

LOYA PUTS THE CAMEROONIAN YOUTH
TO WORK DURING THE HOLIDAYS

Young trainees were able to appreciate the
performance requirements of a private company and
will surely have many things to tell their friends and
teachers at the start of the school year.

How to reconcile performance and corporate
social responsibility in the context of increased
competitiveness and budgetary austerity? This was
the question that the management of Promasidor
Cameroon wanted to answer at the time of the
school holidays and the upcoming school term.
During this period, parents try to find work for their
children so they can help with school fees. From
then on, images of young Cameroonians pacing the
streets of large and small towns and doing small
trades are commonplace.
However, many do not have access to these
activities for several reasons, and therefore remain
idle during the school holidays. On the other hand,
the need to know the professional world before
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TEENAGE CYCLING SENSATION, FRANK AKUFFO,
WINS COWBELL CYCLING CHALLENGE IN GHANA

GHANAIAN ACTRESS MICHELLE ATTOH
JOINS YUMVITA BIRTHDAY PARTY
CAMPAIGN

Cowbell continues to dominate the news with its commitment
to grow cycling as one of the major sporting disciplines in the
country. In the latest edition of its cycling competition, teenage
cycling sensation, Frank Akuffo, made a sprint finish to clinch
the 84-kilometre Cowbell Cycling Challenge, organized in
Accra on the 3RD July 2017. Akuffo, 19, along with his Velo
Stars teammate Isaac Sackey, led a pack of 98 riders, but the
younger cyclist crossed the finish line first at Teshie Mobile in a
time of one hour, 57 minutes and 23 seconds.
The top 15 cyclists of the race also received cash prizes,
products from Cowbell and Decathlon vouchers, while young
cyclists, 12-year-old Joseph Neequaye and 13-year-old Bismark
Aryeetey, were also rewarded as the youngest to finish the race.
The Sales and Marketing Director of Promasidor, Timo Van
Vooren, reiterated Promasidor’s commitment to funding the
sport, urging the cyclists to venture into triathlon, a multisport
event which features cycling, running and swimming.

In an interview, Akuffo who was presented with GH¢ 2,000 and
some Cowbell products, a trophy, a gold medal and a mountain
bike from Decathlon, expressed his delight with winning the
challenge and commended cowbell for continually investing in
cycling and other lesser-known sports in the country.
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Yumita keeps surprising kids from different part of
the country through the Yumvita birthday surprise.
The surprise party, which has become a monthly
event for the brand, seeks to engage mothers on
Yumvita social media platforms by providing a
rich and intimate brand experience for both child
and mother. In a recent visit to organize a surprise
birthday party for 3-year-old Daniela of Gloria
Deo Kindergarten and Nursery School, popular
Ghanaian actress Michelle joined us to make the
celebration a memorable one for the child. Yumvita
selected the youngster after her mother, Ophelia
Zume Guyiri, an active user on the Yumvita
Facebook page, had her entry picked. She was
contacted and provided her daughter’s birthday
and details.

were given free Yumvita products and
souvenirs and also an opportunity to
play with the Yumvita Mascot.
Michelle Attoh, who’s motherly
presence brought a lot of excitement
to the faces of the kids at the
celebration, joined the birthday girl
Daniela in cutting the birthday cake.
Daniela’s mother expressed joy and
thanked Yumvita for making the
celebration a memorable one for her
child.

The Yumvita crew members visited the school
and put up decorations alongside a bouncy castle
for the birthday party. Classmates of 3-year-old
Daniela also joined in the celebrations, as they
The little ones enjoying themselves.
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RENOWNED GHANAIAN COMEDIAN
PARTNERS WITH COWBELL TO
THRILL KIDS
The 2017 edition of the Cowbell Funfair was
taken a notch higher this year in partnership
with renowned Ghanaian comedian Funny
Face. It was a euphoric moment when the
comedian mounted the Cowbell stage for
the first time to perform to the thousands
of teeming children, who had gathered at
the event grounds to enjoy the rich brand
experience from Cowbell. The partnership with
Funny Face came in two parts: one being his
performance at the regional Cowbell Funfair,
which took place in Koforidua on the 24th June
2017. The other was the support from Cowbell
for the 2017 Funny Face Funfair held on the
15th July in the capital city of Accra. In total,
both events recorded an estimated number of
20,000 children. The kids were given a great
treat from the Cowbell team with a variety of
fun games. This year’s funfair also saw support
from Decathlon, a sports-wear company based

in Accra that provided games like
mini-golf, archery, badminton and
many more in both funfairs.
Speaking on both events, Marketing
Manager for Ghana, Mr Shine
Akiem Torsoo said, “providing rich
entertainment value for the children
is one of the primary objectives
of the brand, so you can imagine
how excited we were when the
partnership with Funny Face came
through. And I am happy that the
kids who took part
in the event really
enjoyed it as you
can tell.”
The thousands of
kids who took part
in the event had
the opportunity
to take home
Cowbell Products or
souvenirs.

TWO FORMER HEADS OF STATE JOINS
A LITERACY CAMPAIGN POWERED BY
COWBELL IN GHANA
Two former heads of state of the republic of Ghana
have joined a literacy campaign sponsored by Cowbell
to promote reading among children in the country. The
campaign, “Raising Readers “, adds to the numerous
activities supported by the Cowbell brand to improve the
quality of education for kids in the country. The two-former
leaders, President Jerry John Rawlings and President
John Agyekum Kuffour, joined the representatives from
Cowbell on separate occasions and tutored the children on
the relevance of reading and how to do it smartly.
Cowbell presented the leaders with special hampers as
a thank you package to both leaders for their support
for the campaign. Both leaders encouraged the children
to take their studies seriously. They also expressed
their delight about the “Raising Readers” campaign and
thanked the Cowbell brand for its support.
The campaign is an initiative from renowned Ghanaian
broadcaster Nana Aba Anamoah. It has been running
for the past 5 months with support from Cowbell. All the
children who took part in the event were refreshed with
the different variants of the Cowbell products as well as
goodie bags from the brand.
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TWISCO & LE BERBÈRE AT THE AMAR CIRCUS
CONTINUE THEIR NATIONAL TOUR

ONCE AGAIN, LOYA ALGERIA GIVES
COUPLES THE CHANCE TO WIN THEIR
DREAM APARTMENT

Since March 15th the “Cirque Amar”, sponsored by Twisco
and Le Berbère, has already reached 125,700 Algerians in five
different cities! All of which have enjoyed the amazing show and
tasted our delicious Twisco pancakes, muffins, Loya and Twisco
Chocolate milk and our yummy Le Berbère toasts! A special
show was dedicated to our Promasidor employees and their
families on May 19th, when the circus was in Algiers.
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For the third year in row, Loya will be launching its
campaign for the Hayat ou Achra TV Program in
September. For this 3rd edition, one lucky couple will
win their dream apartment and 5 others will have the
chance to win 1 Million dinars worth of gifts!

SUMMER TOUR FOR LA CARAVANE LE BERBÈRE

KAWNI - SPONSORED BY TWISCO - WINS ITS SECOND PRIZE

Our special Caravan Le Berbère started its summer tour in
Algiers during the holy month of Ramadan, at a very strategic
spot in the biggest mall of BLIDA city, near our headquarters
in Algeria. In only two weeks, our caravan has reached over
14,850 people with cheese tasting and activities for the whole
family, before heading to the west of the country, to Oran city,
where it settled at one of the most famous beaches of the area,
“Les Andalouses”. With tastings and activities every weekend,
it has already reached 12 800 people in Oran so far and
continues its tour to other cities starting from September.

The 18th Arab Festival of Radio and Television, organized by the Arab States
Broadcasting Union (ASBU), ended on 28 April in Hammamet (Tunisia).
Numerous awards have been awarded to the best television and radio
productions in the Arab world. Among the 230 productions judged, Kawni ,
our children TV Program sponsored by Twisco, was rewarded the prize of the
best children’s TV program for the second year in a row!
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PROMASIDOR ALGERIA SUPPORTS
CHILDREN ORGANISATIONS DURING
RAMADAN AND SUMMER CAMPS
All year long Promasidor Algeria shows its support
for children’s organizations in Algeria, with a special
increase during the holy month of Ramadan and
the holidays. This year was no exception, with
over 2000 children enjoying our Twisco breakfasts
during Ramadan and their summer camp holidays.
15 associations were reached, among them “SOS
Village d’Enfants”, with whom we had the opportunity
to spend a day and discover the excellent work that
this NGO accomplishes in order to provide, not only
a shelter to orphans, but a real family structure and
access to education.

Our last conference, which was held in the Sheraton

The representative hotel in Algiers, was slightly different to previous
ones, as it took place during the holy month of
of the Scouts’
association in Blida Ramadan and started with the fast-breaking dinner
handing a certificate among Promasidor’s family. One of the main events
and a frame to
Promasidor Djazair of that evening was the nomination of Promasidor
Algeria’s new Managers. Congratulations to Samira
to thank them for
their support during Benyettou, Mohamed Bettahar, Radia Boutaghou,
the summer camp. Samir Benhamada, Brahim Benhamouche and Yazid

Benazzouz for their new positions as Managers at
Promasidor Djazair!
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On 29-30 June, the Drink-O-Pop team visited three
primary schools in Namibia. Not only were kids introduced
to the exciting new Drink-O-Pop Supa Strikas range,
they were also given a talk on anti-bullying in an exciting
15-minute show. Our loveable Hippo mascot delivered
the message of “Don’t be a bully, be a friend”. Each pupil
received a Drink-O-Pop Supa Strikas ruler, as well as a
sachet of their favourite powdered soft drink.

PROMASIDOR ALGERIA HOLDS ITS
ANNUAL MANAGEMENT CONFERENCE
Every year, Promasidor Algeria holds a conference
for its managers and their teams. It is not only an
occasion to share information about the company’s
achievements and results, but also to strengthen the
links between the executives, the top management
and their teams.

PROMASIDOR COMMEMORATES
MANDELA DAY

Sales team L to R: Yazid Benazzouz, Kaced Djoudi,
Mohamed Bettahar, Brahim Benhamouche,
Radia Boutaghou and Samir Sadaoui.

SOS Village d’Enfants, June 2017.

DRINK-O-POP TAKES IT’S ANTI-BULLYING
MESSAGE TO SCHOOLS

Nelson Mandela International day
commemorates the life of Nelson Mandela and
his contribution to both South Africa and the
world. It was first launched on his birthday, 18
July, in 2009 through an unanimous decision of the UN General Assembly, and since then
it has been commemorated every year. Everyone is encouraged to spend 67 minutes on
the Mandela Day making the world a better place. Instead of time, Promasidor South Africa
donated R6700 towards bedding and an oxygen apparatus for the East Rand Hospice. We
hope that our contribution provides some measure of comfort to the hospice’s patients.
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ONGA, LA RÉVOLUTION CULINAIRE
Mama Onga culinary contest is still awarding the best cookers
of Kinshasa City. Kinshasa, the capital of DR Congo, has 24
boroughs and Mama Onga has plans to elect the 24 best
cookers in town and highlight the amazing work that streets
cookers do in Kinshasa. Most of the cookers have been doing it
for at least 10 years or more.
A little bit of history: street cooking started in Kinshasa
in the 80’s and those meals were especially cooked for
builders. The person in charge of the construction dealt with
a lady living nearby to make a proper meal each day for the
workers. Through the years those women started to sell their
meals to workers downtown at lunchtime. And now, in every
neighbourhood you can find street restaurants called “Malewas”
around the country.

Street cookers eagerly waiting to be registered.

Malewas have really helped women in the DRC as more and
more people have full time jobs and don’t have the time to cook
proper meals for their beloved. Malewas are the Congolese
takeaway restaurants.
Since March 2017, Mama Onga has gathered almost 500
cookers among five districts. The Mama Onga culinary contest
is not only about women, men are also participating. Papa Seke
a cooker tried his luck at Mong Ngafula. Even though he did not
win, his message to others men was that they should not be
ashamed to participate. Cooking is not about gender it is about
passion.

The meals ready to be tasted anynomously by the jury.

The Onga trophy and diploma.

Mama Belamie Yongovis, from Kinshasa
district, specialises in braaing chicken and
fish. She is a typical street cooker working in
an open market of Zigida (seasoning market).
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The Launch Pad
PROMASIDOR ALGERIA WIDENS THE
CHEESE CATEGORY
Meet Cowbell, our cheese-fighting brand in Algeria.
Launched on July 12th in the West part of the
country, starting in the city of Oran, Cowbell offers a
high quality cheese to Algerian customers with lower
incomes.
Available in three SKU’s: 8, 16 and 24 portions,
Cowbell cheese is perfectly in line with Promasidor’s
vision for Algeria. Together with Cowbell’s launch
presentation in Oran, a tasting was organized in
both our factories in Algeria to give our employees
the opportunity to try our new cheese in “Avant
Première” and get their feedback, which was more
than positive. We wish Cowbell great success all
over the country!

LE BERBÈRE CROISSANCE FOR KIDS

AMILA ALGERIA LAUNCHES A NEW BILLBOARD CAMPAIGN

For a growing child, good nutrition is of the utmost
importance. As the body grows, it needs nutrients,
minerals and proteins. Calcium is necessary for
healthy bones and teeth. This is why Promasidor
Algeria is launching ”Le Berbère Croissance”,
which is rich in vitamins C, D and E, calcium, zinc
and iron.

Easy to prepare and perfect for summer, Amila is back on Algerian billboards
with a new campaign : Maximum Fun, Minimum Price.

The packaging is in line with “Le Berbère Original”
cheese and our friendly Le Berbère’s mascot has
been introduced to accompany children in all their
daily adventures.
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Milestones
PROMASIDOR APPOINTS NEW
MANAGING DIRECTOR
Promasidor Nigeria has appointed Mr. Anders
Einarsson as Managing Director. Einarsson,
succeeds Mr. Olivier Thiry, who is now elevated
to the position of the Group’s Chief Executive
Officer.
Up until his new appointment, Einarsson served
the organisation diligently as Chief Operating
Officer. He joined PNG in 2013 as Strategy
Director and was later promoted to Finance
Director.

Einarsson has extensive experience in Nigeria
and other emerging markets, having worked
across Africa and Russia for the last 15 years,
in various corporate finance and investment
related roles. Prior to his appointment by
Promasidor Nigeria, he was a partner at a
Johannesburg-based private equity fund, being
responsible for deal origination and execution in
West and Central Africa.
Announcing the appointment of the Managing
Director, Thiry said excitedly: “He (Einarsson)
will focus on moving Promasidor Nigeria
business forward in these very exciting times.”

As Finance Director, he inspired a first class
department, leaving a strong legacy for his
passionate and committed team.

till next time...
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