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WeLCome everyone to 
PromasIdor’s thIrd 
neWsLetter of the year.

As predicted in the previous Link 
Newsletter, the second half of 2012 
will be a good one for Promasidor. 
There are tentative signs in Nigeria 
that the bravery and resilience of 
the Nigerian population  is helping 
Nigeria to recover from the violence 
throughout most of this year. To add to 
its problems Nigeria has also recently 
experienced significant flooding with 
19 states in Nigeria declaring a state 
of emergency. In the face of continuing 
violence and this extraordinary 
weather, we hope and pray that 
the Promasidor family in Nigeria, 
our customers and our consumers 
remain safe and that everyone can 
look forward to a prosperous year in 
2013. If the politicians can take heed 
of some of Keith Richards’ points in 
the first article of this Newsletter, that 
will certainly help. A special thanks 
from me and everyone at Promasidor 

must go to, in particular, to our brave 
sales force who have continued to 
sell our products in the most trying 
circumstances. Their stories and feats 
(delivering products by canoe!) have 
been nothing but inspiring.

And so we head towards two very 
important months for Promasidor, 
December and January, months that 
are traditionally good bellwethers 
for the forthcoming year. However, 
whatever the bellwether, Promasidor 
is confident that we will perform well. 
We continue to deliver great products 
at good value. Take for example our 
new Onga tablets launched in Ghana 
which have quickly received wide 
acceptance across the country. Of 
course this success is down to the 
strong work ethic of everyone at the 
company, our innovative marketing 
and attention to detail throughout 
the whole project. But our product 
delivers a quality product at better 
value than competing products and 
that will always be a critical part of our 
ongoing success. Perhaps it was too 
successful, as it meant Ghana’s MD 

Olivier Thiry sportingly kept to his side 
of the bet that if Promasidor Ghana 
exceeded 1,000MT of product sold in 
a month he would shave his hair off! 
You can read about other innovative 
product launches at Promasidor in 
this newsletter such as Sossi Mince 
in Kenya and the Twisco product 
extensions, which have helped to make 
Twisco the leading chocolate beverage 
brand in Algeria within 3 years of 
the brand launch. Congratulations 
to all who have participated in these 
projects.

An important part of Promasidor’s 
success is the continuing investment 
in the communities where we work and 
live. We were proud to win the award 
for Best Company in Child Focused 
CSR in Nigeria and this award 
underlines our belief in supporting, and 
desire  and policy to support, education 
in Africa. Education as you all know 
is one of the critical cornerstones 
required in Africa if the continent is 
to achieve its undoubted enormous 
potential, and we will continue to play 
our part.

In the Chairman’s Words
Once again, enjoy the read, I hope it 
may help you to find inspiration, and 
perhaps one day your story will be in 
our Newsletter. Keep up the good work 
and make the next two months good 
ones for Promasidor, providing the 
confidence for a strong 2013.

Of course it is not just all work and no 
play. I hope you have a very happy 
Christmas, enjoy any time off, which I 
am sure is richly deserved and may I 
offer my best wishes for a Prosperous 
New Year for you and your families.

God bless

Mark Rose

“We continue to deliver great 
products at good value.”
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Poor LeadershIP, Bane of 
nIGerIa’s eConomy, says 
PromasIdor md, ChIef 
KeIth rIChards.

Written by Kayode Ekundayo, Lagos 
Friday, 08 June 2012 

Keith Richards is the Managing 
Director of Promasidor Nigeria 
Limited. In this interview, he says 
Nigeria needs a focused, firm, and 
determined leadership for its economy 
to soar high. Excerpts. 

since 1993 when you came to 
nigeria, your products have grown 
to be accepted by nigerians. What 
are your secrets? 

We had the opportunity to use two 
homegrown new technologies. One 
was new technology in packaging, 
which made production of small 
sachets possible; the second was the 
new technology in powder milk. The 
other thing I commended the pioneers 
of the company for was from the onset 
we were ready to grow roots and 
branches and we make ourselves open 
to questions and complaints. 

your products are relatively 
cheaper despite challenges in the 
operational environment due to lack 
of basic infrastructures. how are 
you coping with the challenges?

Every time manufacturers meet 
government, it is the same story: 
lack of infrastructure, particularly 
power. Lack of power does not 
cause damages to big companies 
but small and medium businesses 
and entrepreneurs. If you are a small 
company making shoes in Aba, 
you need light. Power is the major 
issue and then good roads. Also, the 
medical system in this country also 
raises concern, and education as 
well. This is why, as a corporate social 
responsibility, we see what we can do 
to support the community instead of 
relying on government to do so.

In what ways do you think nigeria’s 
economy can improve?

I think the government’s policies are 
there. President Goodluck Jonathan 
has started well by setting up a 
number of committees, especially in 
the power sector. There are good and 
clear policies. There is no problem 

with the policies, but implementation. 
And what government needs to do is 
to be firm and direct. Just look at the 
subsidy removal. Everybody knows 
that government has lost billions 
of naira over the last two years on 
subsidy and there has been a probe 
panel that has unearthed and indicted 
the people that have been stealing the 
money. What the government needs 
to do is to implement the policies that 
have already been outlined in the road 
map to infrastructural development, but 
in government’s thinking there will be 
more reactions. What the businessmen 
and manufacturers in Nigeria are 
looking up to is the implementation 
of these policies and then courage, 
determination and focus and that is all 
we want from the Nigerian government.

The good thing is that I am optimistic 
about Nigeria. Nigeria has abundant 
natural resources with which it can rise 
above other countries in Africa. I see 
the Nigerian market growing and see 
companies like Promasidor growing in 
the market.

Africa Report
“The good thing is that I am 

optimistic about Nigeria.”
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Country News
PromasIdor Ghana taKes tIme 
out to aPPreCIate Its saLes 
and marKetInG staff.

The annual Appreciation Day of the Sales 
and Marketing department of Promasidor 
Ghana was held on Saturday 6th October, 
2012, with its aim to appreciate and motivate 
hard-working staff as well as reunite 
colleagues of the company at a beach resort 
near Accra. 

The day began early with the entire team of 
150 people making the 30-minute bus trip 
to the venue for the event. Breakfast was 
first and then a short conference session 
followed. During the session, Festus Tettey 
gave some insight into the performance of 
the team for the first three quarters. He also 
touched on the team’s mission, vision and 
theme for the year as a reminder to team 
members. 

Olivier Thiry was next with a brief statement 
in which he commended the hard work 
of everyone in the team in achieving the 
milestone of a 1000-tonne volume in a single 
month. He asked the team to keep working 
hard, stay focused and continue to deliver a 
sterling performance. 

Immediately after the addresses, came the 
highlight of the day: the Outstanding 
Performance awards. Eight members of 
the team were awarded for the outstanding 
quality of work done during the year in 
categories such as the Best Sales Rep, Best 
Events and Promotions team member and a 
special award for Most Selfless. Recipients 
of the awards were pleasantly surprised and 
some more than a little emotional as they 
stepped up to receive a beautiful plaque, a 
wristwatch and a customised African shirt to 
the raucous cheers of their colleagues. 

Olivier Thiry presents an Outstanding 
Achievement award .

“Our good work in Nation Building 
has not gone unnoticed and we 
won’t stop now.”

PromasIdor shInes at the 
soCIaL enterPrIse rePort 
and aWards 2012.

On Saturday 22nd of September, 
the Social Enterprise Report and 
Awards 2012 were held at the Shell 
Hall Muson Centre, Onikan, Lagos. 
The awards are the major Corporate 
Social Responsibility (CSR) monitor in 
the country and we were nominated 
in 3 Categories alongside some of the 
industry giants in other sectors.

We were nominated in the following 
categories: 

1. Best Company in Human Rights & 
 Gender  
2. Best Company in Education 
3. Best Company in Child Focused 
 CSR

We are glad to ANNOUNCE that 
we won the AWARD FOR BEST 
COMPANY in CHILD FOCUSED 
CSR (with particular reference 
to NASSMAC). We would like to 
congratulate everyone involved; our 
good work in Nation Building has not 
gone unnoticed and we won’t stop now.

The Marketing Director, Kachi Onubogu 
(Right) giving a speech after Promasidor
was awarded Best Company in Child 
Focused CSR.

Mermaids were the main attraction 
at the 2010 trade show.

PromasIdor sa steaLs 
the shoW at the shoPrIte 
trade shoW.

Yearly in September, Promasidor 
SA enters the Shoprite Checkers 
Christmas Trade Show at Gallagher 
Estate in Midrand. All suppliers are 
allocated a stand which is designed 
and set up according to each supplier’s 
own choosing. All the Shoprite 
Checkers staff then amble around 
the trade show sampling all available 

products. We have found the best 
way to get the staff to “notice” our 
products is if we have an interactive 
stand were a competition can be 
entered to win some sort of prize and 
of course we utilize beautiful ladies 
as the attraction! The first year (2010) 
we had a young lady dress up as a 
mermaid and each person could have 
a photo taken with her, the photo was 
printed out immediately and given to 
the participant, upon having the photo 
taken an entry form was completed to 
be entered into a draw for a trip to Sun 
City which proved very popular and 
of course the mermaid was a huge hit 
with everyone. Year 2 (2011) saw us 
doing a similar concept but this time 
round we used two young ladies who 
were cheerleaders for the Gauteng 
Rugby Lions club. Again photos where 
printed out and an entry for Sun City 

was drawn. This year we decided to 
change it up a bit but, of course, we 
didn’t leave out the young ladies. A dart 
throwing competition was held where 
a voucher of either R2000, R1000 or 
R500 could be won depending on your 
score. This was also a huge hit with all 
Shoprite Checkers staff, so our stand 
proved to be very busy for the duration 
of the day.

continued on page 6
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Once the awards were over, team 
members were ferried by boat across 
a lagoon to the beautiful beach front 
for games and leisure, which would 
last the rest of the day. Sales and 
marketing gentlemen and ladies 
promptly discarded their footwear as 
everyone found some activity of their 
pleasure from beach volleyball to 
soccer to the assault course challenge. 
Others simply bathed in the sea or lay 
under one of the many Cowbell beach 
umbrellas drinking in the marvellous 
scenery.

tWIsCo’s Brand extensIon 
strateGy Pays dIvIdends.

As announced in the last Newsletter 
of July, Twisco Moka, the newest 
SKU within the Twisco brand has 
been launched in August, right after 
Ramadhan. The Twisco brand, which 
started off in 2008 with only one 
uniquely designed jar, now has five 
SKUs on Algerian shelves, providing 
visibility and momentum. Sales have 
been skyrocketing since 2011, the year 
that 3 new SKUs joined the brand on 
its way to becoming market leader, 
with a 77% increase.  Proof that the 
strategic choice to widen the product 
range was of great benefit to the 
Twisco brand.

The strategic option to extend the 
brand proved to be very successful. 

sossI unIversIty CamPus 
aCtIvatIons.

Sossi activations at universities 
commenced from June to Sept 
2012. The activations targeted 33 
universities and was conducted in 68 
campuses and colleges across the 
country in a span of 99 days. The 
campaign targeted students who live 
fast-paced lives and generally want 
to eat something nice, but which 
does not take much time to prepare. 
The campus slogan Sossi, mlo mara 
dat dat, inferred that Sossi was a 
convenient meal alternative for a 
campus student - ready in no time 
(literally in the snap of a finger!). 

The activation interacted with an 
estimated 110,000 students, sampling 
approx 84,000 students, which has 
resulted in 80,000 pack sales.

The highly charged activations were 
set within the institutions with outdoor 
ambiance, branding opportunity 
and entertainment. The university 
population of students, teaching and 
support staff were encouraged to 
try out Sossi as “the proof is in the 

The brand gained not only visibility and 
momentum, but also reinvigorated our 
sales force, which posted encouraging 
sales figures month after month. The 
new formats (refills 300g and 450g) 
and flavours (Caramel and Moka) 
have simply touched so far untapped 
customer desires by offering different 
product benefits to customers. All 
this has resulted in a solid brand and 
business growth. Compared to local 
brands, Twiso’s quality and price 
remains excellent.

eating”. Prizes such as hot plates, mini 
fridges and TV sets were up for grabs. 
To qualify for the prizes one only had to 
purchase a product to participate in fun 
games, and lady luck may just have 
smiled upon them!

Country News
“Sales have been skyrocketing 
since 2011...”
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“This company is everyone’s 
responsibility.”

Country News

sossI PremIer LeaGue.

An elite squad, named the Sossi 
Premier League and consisting of 
administration and production staff, 
was set up to spearhead the Sossi 
Ambassador Program and help boost 
Sossi sales. Based on the premise 
that we all have a responsibility to 
contribute to the corporate goal, the 
team is mandated to look at converting 
non-users into ongoing consumers of 
Sossi. Speaking during the brief to the 
team, Robert Clarke, MD Promasidor 
Kenya, noted: “Whilst our sales team 
is primarily responsible for sales, this 
company is everyone’s responsibility. 
In the month of August we will all be 
sales people.” The premier league 
was encouraged to target at least two 
institutions (which could be schools, 
hospitals, children’s homes, or 
individuals) with the aim of sampling 
these consumers with the cooked 

The Cowbell Climber Challenge, which 
was the highlight of the day consisted 
of a 20-meter high obstacle course 
and a 3-metre high climbing wall which 
compelled families to work together as 
a team to compete with other families. 
A milk bar was mounted for free dairy 
drinks of Cowbell Coconut, Cowbell 
Chocomalt and Cowbell Strawberry.

The appearance of Ma Cow at the end 
of the day crowned the excitement 
as she gave out gifts to the winning 
families of the Cowbell climber 
challenge. The 2012 party in the park 
was entertaining and amusing. Cowbell 
has doubtlessly succeeded in creating 
unforgettable moments for Ghanaian 
families.

The event commenced mid morning 
with aerobics lessons, where people of 
all ages had the opportunity to exercise 
their bodies to the pulsating beat of 
local contemporary music. There were 
different categories of entertainment 
for the day, which included board 
games like Ludo (a giant one), Oware, 
Monopoly, Scrabble, Draughts, face 
painting, giant castles for bouncing and 
adventure and musical chairs for adults 
among others.

CoWBeLL hosts famILIes In 
a day of fun and Games.

The 2012 edition of the Joy FM Party 
In The Park was organised once 
again with the aim of families coming 
together to have fun in a serene 
environment.

This year’s event, sponsored by 
Cowbell saw over a thousand families 
coming together to have fun, socialize 
and experience remarkable moments.

product and showing them how to 
prepare it. Rules of the game include 
acquiring invoices and stock to sell and 
attaining payments from customers. 
The premier league performance 
status is circulated every week to 
all players to keep tabs and stay 
ahead of the game. Indeed a fun and 
collaborative way to sell Sossi! 

“...families coming 
together to have fun, 
socialize and experience 
remarkable moments.
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Country News
PromasIdor Ghana ChaLKs 
uP a 1000 tons a month saLes 
mILestone.

In thirteen years in a country with a 
population of just over 24 million people, 
Promasidor Ghana achieved a significant 
milestone of crossing the 1000 tons sales 
a month barrier. This achievement came 
at a great cost to the MD of Promasidor 
Ghana, Mr. Olivier Thiry, who lost a bet 
he made on this in 2010 with the Sales & 
Marketing department about the timing of the 
achievement of this feat. 

Congratulations team Ghana!
He promised to shave off his hair 
should the team achieve the feat 
before the time lines discussed.The 
prospect of seeing Mr. Thiry shave off 
his hair was so attractive to the Sales 
& Marketing team and they set to work 
aggressively to win the bet and to see 

if Mr. Thiry would honour his word. 
Unfortunately for Olivier Thiry and his 
family, the team achieved the feat in 
June 2012 and have since sustained 
it. By this the Promasidor Ghana team 
have more then doubled their monthly 
volume output in less than 3 years. 

This milestone was achieved with the 
contribution of all departments working 
together in synergy. Congratulations 
team Ghana.
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The Launch Pad
CoWBeLL Goes for GoLd In nIGerIa. 

Cowbell Milk launched a national consumer promotion 
targeted towards rewarding loyal consumers of the brand. 
The promo was titled “Cowbell Go for Olympic Gold.” As 
the title suggests, the promo took advantage of the “buzz” 
created around the Olympics.

Chief Keith Richards, managing director of the company 
said the promo created opportunities for consumers to 
win cash prizes of up to N50, 000. Ten lucky star prize 
winners were treated to an all-expenses paid trip to the 
London 2012 Olympics. Chioma Ajunwa Oparah, the 
1996 Olympics gold medal winner was appointed as the 
Promotional Ambassador throughout the duration of the 
promo. 

To participate, consumers detached a coupon or sticker 
in the promotional packs of 400g sachet, 400 gram tins, 
500g box and 900g tins and stood a chance of winning 
gold, silver or bronze, which could be instantly redeemed 
for cash of N50, 000, N30, 000 and N20, 000 respectively 
at any branch of Zenith Bank nationwide. Also, cartons of 
Cowbell 400g sachets were given as consolation prizes.

Cowbell Milk Brand Manager, Mr. Abiodun Ajiborode, 
said the promo rewarded loyal consumers, adding that, 
it also entrenched the Cowbell brand in the minds of the 
consumers while creating fun and excitement around the 
brand.

Besides the promo, Cowbell Milk was the Official Milk of 
the Nigerian team to the 2012 Olympics Games in London.

To watch the TV Commercial click here: 
http://www.youtube.com/
watch?v=FzsKKigcOUo&feature=g-all-u

“...Cowbell Milk was the Official 
Milk of the Nigerian team to the 

2012 Olympics Games in London.”

http://www.youtube.com/watch?v=FzsKKigcOUo&feature=g-all-u
http://www.youtube.com/watch?v=FzsKKigcOUo&feature=g-all-u
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sossI mInCe taKes the marKet By storm.

Promasidor Kenya launched Sossi tasty soya mince into the Kenyan market in July 2012. 
The Sossi brand has also gained more shelf space, translating to higher instore visibility. 
Wet sampling is currently ongoing to educate consumers on the benefits that the product 
offers. Commenting on the consumer benefits, Promasidor Kenya Marketing Director, Mark 
Williams, said, “Sossi mince has a highly preferred mouth feel. Children especially favour 
this in their menu and therefore parents are embracing the product. In Kenya minced meat is 
consumed by people with higher incomes. This is because it is more expensive versus other 
cuts of meat. This presented an opportunity to launch the Sossi mince variant at a premium 
price yet still the best value for money.” Sossi Mince also keeps us ahead of our competitors 
in terms of innovation, shelf space and also capturing another food segment

Research conducted before the launch indicated that higher LSM’s consume mince meat. 
Additionally, this is a quick meal to whip up alongside rice and pasta dishes, making it 
convenient. Sossi mince will not only be for household consumption but it should also attract 
commercial entities. It’s being used in the catering industry to prepare vegetarian snacks and 
snacks such as samosas, kebabs and pizza toppings.

“...A premium 
price yet still 

the best value 
for money.” 

NewNew

PromasIdor aLGerIa 
LaunChes the Loya trade 
and Consumer 
Co-oPeratIve CamPaIGn

Promasidor Algeria’s leading milk 
powder brand, Loya, has blown out 
its candles for its first ten years of 
existence and a leading position in 
the market. To thank both consumers 
and retailers for their loyalty, a big 
trade and consumer co-operative 
campaign has been organized, with 
both consumers and traders winning 
prizes in pairs. 

Promasidor’s retail network – some 25 
000 points of sale - is used as a media 
platform to reinvigorate the interaction 
between the Loya sales force, traders 
and consumers. By purchasing (and 
thus selling) Loya milk, both consumer 
and retailer have a chance to win a car, 
a scooter or a mobile phone. In total 5 
cars will be given away to consumers 
together with 5 vans to the retailers 
and another 10 scooters and 100 
mobile phones.

The media coverage of the campaign, 
covering a period of no less than 
three months, will be impressive: 
the campaign will be communicated 
via 375 billboards, a radio spot in 
Arabic, French and Kabyle, with 
450 programmed spots, and 22 
publications in the press. The 
campaign will be one of the biggest 
post-Ramadan campaigns organized 
on the Algerian territory, affirming, once 
again, the leading position of the Loya 
brand.

The Launch Pad
“Consumers and 
traders are both 

winners.”



11 | Back to content page

N E W S L E T T E R

PromasIdor LaunChes 
QuILL aWards WeBsIte.

Promasidor Nigeria has launched a 
dedicated website for its Quill Awards 
which was launched earlier in the year 
to reward excellence in the media. 
http://quillawards.promasidor-ng.
com. The site gives details about 
the awards, criteria for the awards, 
how to submit entries for the various 
awards and, in case of enquiries, how 
to contact officials of the company for 
clarifications.

The Promasidor Quill Awards cover 
five categories: Brand Advocate of 
the year, Best CSR Report, Most 
Educative Report, Best Report on 
Nutrition and the Best Photo Story. 
These categories have been carefully 
thought-out to accommodate most 
journalists in the country. 

Unlike other awards, entry is via the 
Internet so as to avoid difficulties 
in submitting entries. This will 
give interested participants equal 
opportunity to participate in the 
awards. There also will be no case of 
lost entries, as each participant will 
receive an immediate response after 
submitting his or her entry.

The panel of judges will consist 
of a representative from Nigerian 
Institute of Public Relations (NIPR), 
an academic and a veteran journalist. 
Winners in each category will get an 
opportunity to do a course at Lagos 
Business School (LBS), a high-end 
laptop, a high-end camera for the 
photojournalist, and all Promasidor 
products.

These Awards will be an annual 
event that would add more depth and 
reward reporting excellence. Winning 
journalists would be rewarded with 
befitting prizes and be given the 
opportunity to add to their knowledge 
and skills set. The Quill Awards were 
launched at the Promasidor Media 
Brand Academy in March 2012.

The Launch Pad
“Add more depth and 
reward to reporting 
excellence.” 

Up Close and Personal
it was time to make my contribution to 
an organization that would have some 
room for my contribution and here I 
have plenty! That said, Promasidor 
provided the right challenge - a 
relatively young company with great 
potential for growth with its ‘new Sossi’ 
brand. It was just the right fit.

Q: What are the some of the on job 
challenges you have experienced?

I knew that PKL would be no “walk 
in the park” but I had not anticipated 
the high level of involvement the 
job required! For starters, from 
my background, I was involved in 
decommissioning machinery, whereas 
in PKL it was the other end of the 
scale. First is that, due to the growth 
of the company, there was the plant 
expansion, inferring sourcing and 
installation of new machinery. With 
this there was the need for capability 
development through recruitment 
coaching and skilling supply chain 
staff. We have been able to increase 
our technical staff three fold and 
invested in over 8000 man-hours of 
training in just about a year.

on safety and health. One and a half 
years on David provides an outlook on 
his career and life choices. 

Q: What does supply chain 
management entail?

Simply put supply chain management 
is the planning and management 
of activities involved in sourcing, 
procurement, conversion and logistics 
management of goods and services to 
satisfy the customer. It thus integrates 
supply and demand management 
within and across companies. A supply 
chain manager need to be able to 
have an action plan, communicate 
it, manage vendors and develop his 
team in order to optimize his or her 
processes.

Q: What was your first impression 
of Promasidor Kenya Limited?

For me taking up this job at Promasidor 
was an easy challenge, or so I thought!

Having spent the best of my fourteen 
years of career in well-established and 
structured organizations, that tended to 
be rigid with a lot of red tape, I thought 

davId InyanI, PKL suPPLy 
ChaIn manaGer.

On 2nd March, 2011 David Inyani 
joined Promasidor Kenya limited as 
supply chain manager. David has 
previously worked for both local and 
multinational companies that include:- 
Thika Cloth Mills, a textile firm; 
Unilever, a Fast Moving Consumer 
Goods (FMCG) company and Nampak, 
a Packaging company. He brings to 
PKL a wealth of experience spread 
across varying industries. Described 
by colleagues as versatile, driven and 
diligent, David has been instrumental in 
formulating and implementing policies 

http://quillawards.promasidor-ng.com
http://quillawards.promasidor-ng.com
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Q: name some of your department’s 
achievements?

To mention a few: We begun by re-
organizing the department to adopt 
a supply chain strategy. It meant 
acquisition and training of technical 
staff to realign to this process 
approach.

We then had to embark on multi-
skilling our technical staff in a journey 
that may take us some three to 
five years. Our chosen vehicle for 
technical skill development is Total 
Production Management [TPM]. This 
model empowers the teams to drive 
process improvements and drive 
autonomous maintenance for the 
shop floor teams. We have already 
put in place a reward and recognition 
system to motivate the teams towards 
process improvement initiatives. 
The TSP team has been able to 
improve its yield on Sossi chunks by 
over 40% in about a year. We have 
set up a continuous quality self-
assessment system that is ensuring 
minimal customer complaints as well 
as a safety system that is improving 

employee awareness on safe working 
practices. Our sourcing, procurement 
and logistics management is improving 
by the day as evidenced by less 
frequent occurrences of stock outs. 
Overall, the staff within supply chain 
are more aware of the need to optimize 
our costs at each and every stage of 
our processes and they know that it is 
within their power.

Q: Where do you see Promasidor 
Kenya in the next few years?

I am confident Promasidor Kenya can 
grow five times over in turnover in the 
next three years. 

Q: Give us a snippet of your 
personal life? 

I am a family man and prefer a quiet 
life. I believe that that the family unit 
is the single most important element 
of society. If we are to achieve any 
meaningful long lasting impact on 
society, it has to begin at the family 
level. My Saturday is therefore purely 
to wind down with loved ones and 
basically doing what I need to do for 
my family. 

Q: What drives you? 

I am very passionate about family life. 
I am appalled by the rate of family 
breakdown in the Western world; the 
divorce rate for example is staggering. 
Unfortunately Africa is copying the 
west in more ways than one. You 
may ask what I am doing to make 
a difference? As a church leader at 
Chrisco church, I am very involved 
with young adults helping to counsel 
and provide guidance and leadership 
to the younger generation in terms of 
personal development, family life and 
faith issues. We make time to influence 
young couples to settle down in 
marriage. I like to think of it as playing 
a small role in my own capacity to have 
a positive impact in my community.

Up Close and Personal

We taKe a CLoser LooK 
at PromasIdor nIGerIa’s 
PaCKaGInG deveLoPment 
dePartment.

The Packaging Development 
Department is one of the functional 
departments within Promasidor 
Nigeria. Recruitment began in the 
last quarter of 2010 for this new 
department and duly started business 
in Jan 2011.

Structure of the Department:

Mr Ray Cooper – Head of Department,

Ben Eke – Packaging Manager,

Solomon Makanjuola – Packaging 
Manager,

Ugbomhe Onomhoi Brai – Packaging 
Technologist,

Mrs Rachel Ekeh (nee Ighalo) – 
Packaging Technician.

Functions of the Packaging 
Development Department:

• Development of packaging materials 
 (flexibles, cans, cartons, 
 corrugates…etc) from new and 
 existing suppliers.

• Development of specifications for all 
 packaging materials and pallets.

• Liaises with packaging machine 
 suppliers to ensure functionality of 
 machines under development for 
 PNG packaging operations.

• Development of product pallet plans 
 using Cape software.

• Contributing to Promasidor 
 Nigeria’s profitability through 
 Margin Improvement (MI) packaging 
 development projects.

• Timely reception of incoming 
 packaging materials.

• Packaging material supplier audit 
 and development.

• Qualification of new packaging 
 material suppliers.

• Plays a major role in product 
 development projects of the 
 company.

• Works closely with Marketing, Sales, 
 R&D and Purchasing on all aspects 
 of Packaging.

With the need to continuously ensure 
professionalism in work execution in 
Promasidor Nigeria in general and in 
the packaging department in particular, 
three members of the packaging 
department are currently undergoing 
a packaging professional certification 
programme with the Institute of 
Packaging Professionals (IoPP) in the 
United Kingdom. Two are currently 
at the dissertation stage, while one is 
preparing for the 3rd unit exam.

The department has had occasions to 
collaborate with Promasidor Ghana, 
Kenya and Tanzania in the past to help 
with the designing of a workable pallet 
structure for their products.

Recently in June this year the 
department, together with the logistic 
team, represented Promasidor Nigeria 
in the Promasidor Group at the Positive 
Packaging Group conference in 
Mumbai, India. At the conference, the 
Promasidor Group was represented by 
participants from Nigeria, South Africa, 
Kenya, Algeria and Tanzania.
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rest In PeaCe BaBy moses.

No doubt most of you have been 
following the touching story of baby 
Moses.Found in the bulrushes at only 
a few weeks old, Jenny Webb, MD of 
Promasidor Malawi, took the little orphan 
elephant into her home and has devoted 
the past several months to raising him. 
As you may expect, baby elephants 
are very difficult to raise without their 
mothers. They need constant care and 
attention and nourishing mother’s milk. 
However difficult the circumstances, 
Jenny rose to the challenge and did 
the very best she possibly could. Sadly, 
baby Moses passed away peacefully in 
Jenny’s arms on the 13 November. Our 
deepest condolences to Jenny and all 
those who helped either personally or 
financially to raise baby Moses.

Just Before he Passed aWay 
BaBy moses BeComes a star 
around the WorLd.

Jenny had a visit from the 
Associated Press, who wrote this 
article on baby elephant Moses 
before he died. The story was 
picked by 160 news publications 
around the world. This is 
reproduced from USAToday.

LILONGWE, Malawi (AP) — Lots of 
mothers wake in the middle of the night 
to feed their babies, but not many get 
up to give a bottle to an infant elephant. 
Jenny Webb adopted a baby boy 
elephant, who was just a few weeks old 
in February. The orphaned elephant calf 
was named Moses after being found 
in the grasses of a riverbed by game 
rangers at Vwazi Wildlife Reserve in 
northern Malawi.

Rangers tried to find his family herd 
for two days without success, said the 
48-year-old Webb, adding that the calf’s 
mother was likely killed by elephant 
poachers. The illegal killing of elephants 
is rife in Africa, with conservation 
groups saying that tens of thousands of 
elephants are being killed each year for 
their ivory tusks.

Malawi’s national parks did not have 
the funds to raise the little elephant, 
so Webb, the founder of the Jumbo 
Foundation an orphanage for large 
animals, took on the job of caring for the 
little pachyderm.

Moses weighs 220 pounds and each 
day he drinks 6.3 gallons of an infant 
formula that is boosted with coconut milk 
and 14 other ingredients. “Elephants are 
extremely sensitive,” said Webb. 
 
 

“It amazed me. We think of elephants 
as big, strong creatures but they are 
very emotional. Moses picks up on my 
feelings. If I am sad, he is nurturing. If I 
am angry, he quickly gets upset.”

Webb has placed a mattress on the 
dining room floor where she and Moses 
curl up for the night. Moses gets up about 
every two hours and shuffles around the 
room until Webb wakes and gives him his 
bottle feed.

Seven-and-a-half month old orphaned 
elephant calf Moses plays with a 
caretaker at his home in Lilongwe, 
Malawi, Oct. 9. In the mornings, as Webb 
has a coffee and watches television, 
 
 
 
 

Moses throws his trunk over her shoulder 
and nuzzles his head against her.

Webb gets advice from veterinarians and 
from the Elephant Orphanage Project in 
Zambia, which for 16 years has offered 
similar support to baby elephants.

In the wild, a baby elephant would 
shelter underneath his mother to be 
shielded from the sun and remain warm 
and safe. To emulate this, Webb puts a 
blanket over Moses. His still tender hide 
is also protected with sunscreen and 
moisturizer.

Moses had to have a hernia operation 
not long after being taken in by Webb 
because his umbilical cord was damaged 
when he was born. He stopped eating 
because of the stress of the surgery and 
anesthetic and lost weight, but after force 
feedings the young elephant returned to 
a healthy weight, Webb said.

Caring for the baby elephant is a 24-hour 
job. Webb gets help from two employees 
Matimat Julius and Jim Tembo. All three 
take turns playing with Moses and using 
their arms to sweep the dust, the way a 

mother elephant would do with her trunk.

Like many toddlers, Moses likes to go 
outside and Webb takes him on daily 
walks with the family dogs.

“The dogs are like his herd,” she said. 
“He socializes with them in the day 
and likes going for walks with them. He 
quickly established dominance with them. 
But at night, he herds the dogs outside. 
He doesn’t like to sleep with the dogs. He 
likes to sleep with the cats, and me.”

As soon as the sun goes down, Moses 
lies next to Webb on the makeshift bed.

In a few weeks, Moses is expected to 
start eating hay, grass, bark and horse 
feed along with his formula. He has 
started putting grass and leaves in his 
mouth but he is not yet eating them. By 
the time he is four he will stop having 
formula and will be eating vegetation. 
And when he is five, Webb plans to 
reintroduce Moses to life in the wild, 
possibly in the national park where 
he was found. In the meantime Webb 
plans to raise funds to build a boma, an 
African-style corral, where Moses can 

live when he becomes too big for the 
house.

“By the time he is two years old, he will 
no longer be able to fit through the door 
and he will have to live outside,” said 
Webb. Webb wants to make Moses “an 
ambassador for elephants” to educate 
people against wildlife poaching.

Raising Moses has been challenging, 
said Webb, “but it has been one of the 
most rewarding experiences of my life. 
I have raised children, and this is very 
similar, but you can’t put an elephant in a 
pram (stroller).”

Webb said that raising Moses gave 
her the idea to start an orphanage for 
other animals. “When we got Moses we 
found there is a desperate need for an 
orphanage for large animals. Elephants, 
hippos, buffalo, rhinos ... there is no 
place for those babies to go if their 
parents are killed,” she said. “There are 
some places in Zambia and Kenya, but 
no place here in Malawi, so that is what I 
am working for.”

Bits & Pieces
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N E W S L E T T E R

seCond to none.

david Kinjah, of sossi safari simbaz, 
remembers when he took a young Chris 
froome under his wing.

Reproduced from Cycle World Magazine. 
Words by Andy McGrath.
David Kinjah’s lively voice crackles over the 
phone from Kikuyu, a village 20km north-west 
of Nairobi: “Chris Froome is one cool dude.”

Vivacious and dreadlocked, Kinjah is well-
known in African cycling circles. He rode a 
season in Italy with Index Alexia (earning the 
nickname ‘Leone Nero’, the Black Lion) a 
decade ago. Now he dedicates his time to the 
Safari Simbaz, an NGO trust that supports a 
motley bunch of disadvantaged young riders, 
some school dropouts and others. He takes 
them in and teaches them to cycle, maintain 
bicycles and, most of all, have fun. The rooms 
at Safari Simbaz are an Aladdin’s Caves of 
bikes, kit and second-hand parts.

“The first time I met Chris Froome was 
towards the back of 1998,” Kinjah says. “It 
was actually his mother [Jane] who was very 
interested in cycling. She was a single parent 
and Chris was the only son there [in Kenya], 

his two brothers were already away in the UK. 
She was struggling to keep a job; she was not 
a rich woman. She showed up at one of our 
events. She said, ‘my son loves bicycles and 
the school’s closed. I don’t know what to do 
with him. Do you think you can do anything 
with him? So I said, ‘Yeah, I can teach him 
how to ride bikes and have fun.’”

Froome and the Simbaz would ride mountain 
bikes on Kenya’s broken roads and around 
the Rift valley, passing buffaloes and lions on 
occasion. First impressions of the 13-year old 
Froome did not suggest a dazzling talent. “He 
wasn’t anything special,” Kinjah remembers. 
His skin colour did set him apart. “We’re all 
Africans here, but having a mzungu (Swahili 
for white man) in the village was a bit crazy.”

They rode through hostile areas 
unaccustomed to white faces. His mother, 
Jane, sometimes followed in the car, worried 
about security. But the young Chris integrated 
himself into the group and village, earning 
a string of friendly nicknames. “He was 
cautious, yes, but he wasn’t afraid of doing 
what we were doing. He learned to be one of 
us, Kinjah says.

Among older riders (“they were much, much 
better than me,” Froome recalls) his other 

shining attribute was his brute determination. 
“His mother would say, ‘Kinjah remember, 
Chris is only kijana [a young boy], it’s getting 
too much, I think.’ And I’d say, ‘This kijana is 
very determined.’ I’d say, ‘Your son doesn’t 
want to stop now’.

Sometimes I’d tell him, ‘You’re only riding one 
way. When we get to my parents’ house, you’ll 
come back in the car.’ Chris would be very, 
very angry with me. Sometimes he’d even 
refuse to eat. He wanted to ride back. One of 
the reasons he got very successful is because 
he was very determined. He never turned 
back. It was his mum who had to learn how 
to be free,” Kinjah says. She became one of 
my greatest supporters, a big friend of mine. 
She’d make food for us, she’d work extra 
just to make sure she could come and help 
us. Chris was like our younger brother,” he 
continues. He signs off the conversation with, 
“Keep smiling.”

Bits & Pieces

“His other shining attribute 
was his brute determination.”

till next time...

Chris Froome on his way to winning stage 7 of the Tour de France.

CoWBeLL Goes “doWn 
under”.

Is there any place on the planet where 
you won’t find Cowbell? Judging from 
this picture, the answer would have to 
be no. This young lady’s uncle worked 
with FPI in the DRC, which is how 
Cowbell went all the way “down under” 
to Ayers Rock in Australia.
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