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As we reach 
the end of 2015, 
we can all look 
back and reflect 
on what we’ve 
achieved in the 
past year while 
looking forward 
to a promising 
year ahead.

This will be the last issue of Promasidor 
Link for the year and, as usual, we’ve 
covered a lot of bases. For more 
than fifteen years now we’ve seen 
the Cowbell Maths Competition in 

Nigeria go from strength to strength, 
as the number of entries increases 
year on year. This year, though, 
another dimension was added with the 
inaugural Cowbellpedia Quiz, which 
was the culmination of the competition, 
flighted live on TV.

Promasidor continues to give back 
to the communities it serves with a 
range of sports initiatives: The hugely 
popular Cowbell Football Academy in 
Nigeria; the Cowbell Bike Caravan, 
which brought thousands of people 
to the streets across Ghana for a fun 
cycle run; and we also sponsored a 
badminton tournament in the Congo.

Our new infant formulas, Cowbell Tina 
One and Two, were launched in Nigeria 
and we have no doubt they will be a 
great success.

Congratulation are in order for Ghana, 
which saw sales of the Onga tablet 
reach and surpass the 1000 ton per 
month mark. Let’s see it carry on 
growing.

All this and more in this edition, so read 
and enjoy, and all the best of the festive 
season.

The Editor

Editor’s Note
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EXCITEMENT TRAILS 
COWBELL FOOTBALL 
ACADEMY SUMMER CAMP 
GRAND FINALE 

The grand finale of the 2016 Summer 
Camp of the Cowbell Football Academy 
(CFA), an initiative of Promasidor 
Nigeria, was greeted with excitement 

and applause by parents, stakeholders, 
sport lovers and spectators at the main 
bowl of the National Stadium, Surulere, 
Lagos on Saturday, August 13th, 2016. 

The three-week Summer Camp, 
particularly for students on long 
vacation, was aimed at the total 
development of the Nigerian child 
through sports and extra-curricular 
activities. 

Abiodun Ayodeji, Category Manager, 
Dairy, revealed that the company 
created the initiative with a view 
to building stronger bonds with 
communities as a socially-responsible 
corporate citizen. He said: “We are 
not here to make profit alone as a 
company, we are also very keen on 
creating activities and platforms that 
would provide a 360° development 
opportunity for Nigerian children. This is 
all about total development, whether in 
academics or extra-curricular activities,” 
he said. 

Godwin Dudu-Orumen, Rector, 
Cowbell Football Academy (CFA) 
expressed gratitude to Promasidor 
for sponsoring the initiative, which 
has ensured the realization of the 
academy’s objective of improving 
and developing sports in the country. 
Dudu-Orumen, among others, said, “I 
want to use this medium to say a very 
big thank you to Promasidor for being 
very supportive in developing sports 
in Nigeria and creating other platforms 
for kids and youth development.” He 
explained that the academy catches the 
youngsters and grooms them physically 

Country News

and mentally through their early years 
into young adulthood when they will 
be ready to face bigger challenges 
and opportunities. He also expressed 
gratitude to parents who allowed their 
kids to be part of the academy.

Barrister Seyi Akinwunmi, Vice 
President of the Nigeria Football 

Federation, said the CFA platform is 
indeed contributing immensely to the 
development of football in Nigeria. 
His words: “apart from schooling and 
football, we realized the pupils are 
being taught discipline, interpersonal 
and communication skills which will 
help them excel in any endeavor. We 

have seen significant changes and 
improvement over the years through 
this Cowbell football initiative.” 

He therefore enjoined the private sector 
to join hands as a team and develop 
sports in the nation adding that the 
government cannot do it alone. He 
gave Promasidor kudos for not just 
supporting the initiative, but most 
importantly sustaining the support over 
the years. 

Parents and their kids, guests and 
other sports lovers who trooped to 
the stadium had a great time as the 
CFA team played the grand finale 
game with Vining United FC, a second 
division national league team. The 
guest player for the CFA team was 
Gbenga Okunowo, Ex-International, 
Barcelona FC and Under-20 team 
captain of Nigeria whose presence was 
envisioned to ignite the confidence of 
the CFA Boys during the game.

The Cowbell Football Academy 
currently has three centres in Lagos, 
Ikorodu and Benin. Promasidor Nigeria 
has been the sponsor of the academy 
for the fourth year running. 
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STUDENTS, TEACHERS 
LAUD PROMASIDOR OVER 
COWBELLPEDIA SECONDARY 
SCHOOLS MATHEMATICS TV 
QUIZ SHOW

Excited by new prospects in the 
2016 Cowbellpedia Secondary 
School Mathematics Television Quiz 
competition, students and their parents 
have commended the initiative by 
Promasidor Nigeria. A cross-section 
of parents, students and teachers who 
spoke to our correspondents also wants 
the government and other corporate 
citizens to emulate the great initiative.

Mrs. Morenikeji Ojo, a parent of one the 
students who participated from Ogun 
State last year, explained that such 
a gesture will boost the morale and 
interest of students in such a seemingly 
difficult subject as mathematics. “I 
watched the programme on TV with 
my daughter and since then she has 

renewed her interest in mathematics, 
a subject which has become a major 
headache for her. After the 2015 
edition, the situation has changed now,” 
she said.

A teacher in one of the public secondary 
schools in Lagos also commended the 
initiative and prayed that government at 
all levels will support such a great idea 
to boost the morale of students and 
teachers generally.

Master Ayodeji Akinkuowo, the 2015 
winner in the Senior Secondary School 
category, commended Promasidor 
for bringing him from obscurity to the 
national limelight.  He also appealed 
to the government to commit more 
resources and attention to mathematics 
and science education. “After winning 
last year, I became an instant celebrity 
in my school and in my town. Every 
student, both junior and senior, now 
runs to me whenever there is a 
problem with mathematics. Even the 

governor of Ondo State invited me to 
the Government House to honour me 
and shake my hand. My parents were 
very happy and did thanksgiving in our 
church,” he said.

After 18 years of involvement with 
the sponsorship of the Mathematics 
competition in Nigeria, Mr. Olivier 
Thiry, Managing Director of Promasidor 
Nigeria, explained, at the launch of the 
programme in Lagos, that the company 
has now taken a strategic decision 
to bring all mathematics intervention 
activities by Cowbell under one 
umbrella: COWBELLPEDIA.

Thiry also informed those present 
that the company had significantly 
increased the prize money for the finals 
for both students and teachers. This 
year, he said, the top student winner in 
each category will go home with One 
Million Naira in addition to other prizes, 
while the teacher will be awarded 
Four Hundred Thousand Naira. “All 
these improvements are to underscore 
Promasidor’s effort to provide a 
credible platform that discovers, 
recognizes and rewards excellence 
in mathematics, a critical component 
of Science, Technology, Engineering 
and Mathematics (STEM) education in 
Nigeria. This is in addition to the quality 

nutrition that is provided by the Cowbell 
brand for the nourishment of the 
Nigerian people especially children,” 
he said.

Also speaking on the occasion, Festus 
Tettey Head of Marketing, Promasidor 
Nigeria Limited explained that other 
activities under Cowbellpedia include 
the Cowbellpedia Radio Programme: a 
5-minute interactive radio Mathematics 
programme on major radio stations 
in Nigeria to teach secondary school 
students rudiments of Mathematic; and 
the Cowbellpedia Mobile App: a multi-
level mobile app that allows secondary 
school students to practice Mathematics 
questions in a fun way everywhere. This 
app can be downloaded on the Google 
Play Store and Apple Store.

According to him, the competition this 
year will be in two stages: Qualifying 
Written Examination and TV Quiz 
Show. Tettey added that the stage one 
of the Mathematics Competition is open 
to students from 10 - 18 years of age 
attending full time Secondary Education 
in both Public and Private Schools in 
Nigeria. Entry into this competition is 
FREE.

Each School is required to present their 
BEST Ten (10) students in Mathematics 
(five from JSS3 and five from SSS2), 
irrespective of sex, religion, tribe or 
state of origin, to enhance their chance 
of qualifying for the next stage of the 
competition. According to Tettey, the 
stage one registration, which is online, 
involves visiting www.cowbellpedia.ng

The Prize money for this year’s 
competition has also increased 
considerably as opposed to what 
obtained in the last two years. The 
winner this year will go home with one 
million naira in cash, a medal, a trophy 
and an all-expense paid vacation. 
The first and the second runner-up 
will take N750,000 and N500,000 

respectively. There will also be a 
plaque, mathematics textbooks and a 
desktop computer for the winners.

The Vice President and crew took 
an interest in our Cowbell Coffee
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PROMASIDOR CELEBRATES 
JOURNALISTS WITH QUILL 
AWARDS

The annual Promasidor Quill Awards 
was held on Friday 27th of May, 
2016 at the Sheraton Hotels and 
Towers, Ikeja, Lagos. It was a night 
of celebration as Ajibola Amzat of the 
Guardian Newspaper was declared 
the Overall winner at the fourth edition 
of Promasidor Quill Awards. His entry, 

Home Away, earned him the Overall 
Award for 2015/2016, as well as, Best 
Report on Children and Nutrition.  

Ajibola Amzat, as the overall winner 
was awarded the star prize of an all 
expense paid five-week trip to Thomson 
Foundation in London for multi-media 
journalism training. Other awardees 
at the event include, Olatunji Ololade 
of The Nation, who won the award for 
the Best CSR and Industry Reporter of 
the year, Tobi Aworinde of Punch, the 
Education Reporter of the year and 
Ayodele Ojo of Sun Newspaper for Best 
Photo Story of the year. Tunde Ajaja of 
the Punch won the award for the Future 
Writer of the year, Daphne Uduneje 
of Nigerian Pilot went home with the 
award for Brand Advocate of the year, 
while Kemi Busari of thevendornews.
com was awarded Best Online Reporter 
of the year. Winners from all the 
categories were given high-end iPads, 
while the winner of the Best Photo 
Story of the year was given a high-end 
camera.

While opening the event, Managing 
Director of Promasidor Nigeria Limited, 
Mr Olivier Thiry commended all 
journalists who had submitted entries. 
He noted that if the intellectual exertion 
and the skill required in producing 

a good report or story is put in 
perspective, there is no reward that can 
adequately compensate the effort of 
the journalists in educating the public. 
In his words, “Based on this realisation 
of the important role of the media in 
our economy, the management of 
Promasidor Nigeria conceptualised 
Promasidor Quill Awards with the 
ultimate goal of assessing, recognising 
and rewarding excellence for 
outstanding journalistic work.”   

The event, which was anchored by 
Shola Mogaji aka DJ Sholz of Classic 
FM Radio, also featured dance/
contortion performances and music, 
and was well attended by top dignitaries 
and staff of Promasidor. PROMASIDOR NIGERIA HOLDS 

A DAIRY RETAILERS FORUM

Promasidor Nigeria has hosted a group 
of Dairy Retailers at the staff canteen in 
Lagos. The forum is to strengthen the 
relationship between Promasidor and 
its customers and to also get feedback 
on its dairy products in the market. 

The managers that spearheaded 
the interactive session on the 
availability, price, quality, packaging, 
etc. of Promasidor dairy products, all 
reiterated the importance of retailers 

and Promasidor’s relationship as key 
to overall business success. Abiodun 
Ayodeji, our Category Manager, Dairy 
products thanked the retailers for their 
continuous support over the years 
and also stated and assured them 
that Promasidor will always make its 
products available in its best quality for 
them to sell.  

The retailers present seized the 
opportunity to express their concerns 
in relation to retailing our dairy products 
and also gave suggestions on how they 
can work with Promasidor to keep its 
products on top in the market. 

The guests were entertained with music 
and dance, and also got the chance to 
win some great prizes. Questions were 
thrown to the retailers to measure their 
knowledge about our products and 
after a brilliant display of our product 
knowledge, Mr Apooyin Saiid from 
Alade Market in Shomolu, won products 
worth N 20,000. Mrs. Shukurat Salami 
won product gift worth N 15,000., and 
Miss Rukayat Ayobalowo from Oke-
Arin Market won product gifts worth N 
10,000. respectively. 

Chairman, Quill Awards Panel of Judges, 
Ambassador Patrick Dele-Cole in a hand 
shake with our Managing Director, Olivier 

Thiry while MD of TPT International, 
Charles Igbinidu looks on with interest.

MD, Olivier Thiry announces the 2016 
Overall Winner, Amzat Ajibola of the 

Guardian Newspaper 

MD, Olivier Thiry announces the 2016 
Overall Winner, Amzat Ajibola of the 

Guardian Newspaper 

Abiodun Ayodeji, Category Manager - Dairy products answering 
questions from the audience
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ENSURING OPTIMAL AND 
AFFORDABLE NUTRITION IN 
THE 1ST YEAR OF LIFE

The Promasidor Medical Information 
Services team recently organised a 
workshop titled “Ensuring Optimal and 
Affordable Nutrition in the first year 
of life” at the NECA House, Alausa, 
Ikeja, Lagos. The workshop is aimed 
at equipping Health Care Professionals 
with relevant information and skills to 
improve their knowledge on appropriate 
feeding practices (breastfeeding) in 
the first year of life and to showcase 
scientific and factual information 
on the quality and affordability of 
Promasidor’s range of Infant formula 
as supplementary, when there are 
challenges during breastfeeding.

Our Head of Marketing, Mr Festus 
Tettey, who declared the workshop 
open, spoke of Promasidor’s 
commitment to the benefits of breast 
feeding for all babies, but reiterated 
that appropriate knowledge of good 
nutrition is necessary where there are 
challenges.   

Apart from the keynote address 
titled ‘Feeding Babies in the first 
6 months’ delivered by Dr (Mrs) 
Mazeedat Erinosho, there were other 
presentations, group discussions and 
interactive sessions by the Health Care 
Professionals at the workshop.

Certificates of Participation were issued 
to all participants while best group 

presentations and interactive sessions 
won gift prizes for themselves.

The Workshop was well attended by 
Nutrition Professionals, Community 
Health Workers and Health Educators 
from Primary Health Centres. Also 
in attendance were our Head of 
Marketing, Mr Festus Tettey and Head 
of Nursing Services in Lagos State, Mrs 
Toyin Odukoya. 

Our Head Medical Information Services, 
Dr Chinenyem Obasi-Obonga, in 
her closing remarks, thanked all 
participants for sharing their knowledge 
on appropriate feeding practices in the 
first year of life.

PROMASIDOR GHANA 
UNVEILS NEW MIKSI CHOCO 
TV COMMERCIAL 

A new TV commercial has been 
unveiled to popularize the newest 
product under the Miksi Umbrella, Miksi 
Choco. The product, which is in high 
demand across all major cities in the 
country, has seen a boost in patronage 
after the release of an exciting TV 
commercial on the 1ST of July. The 
commercial features some popular TV 
personalities showcasing the creamy 
delicious taste of the Miksi Chocolate 
drink. Also captured in the commercial 
is the convenience in the preparation 
of the drink. Miksi Chocolate has been 
strategically launched in seven out 
of the ten regions in the country with 
several other promotional activities to 
increase sales volume.

COWBELL AND THE UNITED 
NATION INFORMATION 
CENTER (UNIC) 
COMMEMORATE 2016 WORLD 
YOUTH SKILLS DAY. 

Cowbell, in collaboration with the United 
Nation Information Center (UNIC), has 
commemorated this year’s World Youth 
Skills Day with an event to unearth the 
skills of young people. As part of the 
celebration, a competition was held for 
some 21 students from the Adabraka 
Cluster of Schools in Accra to display 
their talents in drawing, crocheting, 
paper cutting and much more.

Speaking at the event, Marketing 
Manger for Promasidor Ghana Limited 
Mr. Akiem Torsoo, encouraged parents 
and teachers to help the children 
discover their talents and also assist 
in developing them. He called on the 

students to take their studies seriously 
and also to remember to eat healthy 
meals. 

Presenting the UN Secretary General 
Message, Ms. Cynthia Prah, National 
Information Officer for UNIC, expressed 
her gratitude to Cowbell for their support 
in this year’s event and called on other 
brands to follow suit. 

At the end of the competition, the 
pupils presented beautiful artistic 
works with Dennis Quarcoo of the 
Calvary Methodist One Basic School 
being adjudged the overall winner. The 
second position went to Roy Acquaye, 
also of Calvary Methodist One Basic 
School. Darius Odametey of All Saints 
Anglican Basic School took third. All 
participating students were presented 
with product packages and souvenirs 
from Cowbell.
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The best performing group members received gifts presented by Mrs 
Toyin Odukoya, Head Nursing Services , Lagos State Primary Health 

Care Board (LSPHCB)

Dr Chinenyem giving the vote of thanks

Dr Chinenyem giving the vote of thanks
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ONGA CELEBRATES NATIONAL 
CULTURE AND ART DAY WITH 
MARKET WOMEN 

Onga continues to maintain its position 
as the sought-after food seasoning in 
the culinary culture of the people of 
Ghana. This fact was re-echoed when 
Onga headlined the national cook-off 
organized by the Center for National 
Culture as part of this year’s National 
Carnival Celebration. 

The cook-off, which exhibited the food 
culture of the Ghanaian community, 
took place at the Independence 
Square in Accra. All ten participating 
teams prepared different local dishes 
representing the 10 administrative 
regions in the country. 

Ghanaians from all walks of life 
thronged the independent square to 
witness the display of cooking skills 
by all participating teams in the Onga 
branded kitchen. 

Speaking in an interview, Brand 
Manager for Onga, Mrs. Emmeline 
Tagoe said, “our local cuisine is never 
complete without Onga. In fact the 
different variants of Onga were carefully 
made with all local dishes in mind. It is 
not surprising that Ghanaian homes 
rely heavily on it when making meals for 
their family”. Mrs. Tagoe also expressed 
excitement about sponsoring the cook-
off. The event was also a collaboration 
with Greater Accra Market Women 
Association

SERGE IBAKA PLAYS BALL 
FOR COWBELL.

Our biggest event was the Cowbell 
Ibaka games that took place on the 26th 
and 27th of July 2016. 

On the 26th of July the Cowbell team 
visited 2 orphanages (Espace Jarrot 
and St joseph de Gaston celeste). 
Ibaka and the Cowbell team distributed 
sandwiches, beverages and gift bags 
to the 180 children present as well 
as Cowbell products to assist the 
Orphanages. 

On the 27th of July the cowbell team 
received over 200 kids from 6 different 
orphanages at the Maxime Makeleke 
gym of Brazzaville. 

The children spent the day playing 
basketball, on the jumping castle and 
were offered meals. Each orphanages 
returned home with cowbell milk 
Products to assist the whilst the children 
received medals and gift packs.  

This event was aired across Africa 
on TVC and Radio. We plan to host 
events in Brazzaville and pointe Noire 
next year. The event was also used 
as a platform to launch the Cowbell 
Facebook Page.

The best performing group members received gifts presented by Mrs 
Toyin Odukoya, Head Nursing Services , Lagos State Primary Health 

Care Board (LSPHCB)

Dr Chinenyem giving the vote of thanks Dr Chinenyem giving the vote of thanks
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PROMASIDOR CONGO GIVES 
BACK

On the 21st of May 2016, as part of the 
cowbell charity initiative, the pediatric 
department of two of the biggest public 

hospitals in Point noire, Hospital de 
base de tie-tie and Hospital regional 
des armées militaires, were selected 
for the marketing team to distribute the 
new Cowbell condensed 40grm sachet 
SKU.

This was much needed, as the hospitals 
are very often unable to provide food 
products for their patients. Cowbell 
condensed milk was an instant hit 
with patients providing needed energy 
to assist in their recovery. There are 
about 4 to 5 children per bed in the 
pediatric department, which consists of 
30 to 40 beds. We distributed Cowbell 
Condensed milk to over 150 children 
under the age of 10 years per hospital. 

PROMASIDOR CONGO 
REACHES OUT TO THE 
COMMUNITY

In Partnership with Cowbell, Samusocial 
gathered the children of 6 different 
social organizations to celebrate 
African children’s day on the 16th of 
June. Samusocial is an organization, 
which represents many social homes, 
and orphanages that assist children in 

getting out of the streets and back into 
the community as active and positive 
members. 

These social organizations assist 
children on the streets by teaching them 
skills and assisting them to reconnect 
with family members or putting them in 
welcoming homes as well as enrolling 
them back to back to school. 

The event gathered over 200 children 
from 6 different social homes, giving 
them the opportunity to express what 
the have learned and how their lives 
have been changed since taken in. 
Each Child received a t-shirt, cap and 
strip of Cowbell condensed sweetened 
milk and a meal and beverage. 

STAYING ACTIVE IN POINTE 
NOIRE

The 1st edition of RAID in Point Noire 
took place in Matombi on the 19th of 
June 2016. This is an obstacle course 
race /mud run which took place near the 
beach with over 500 participants.  

Cowbell took the opportunity to 
introduce the sweetened condensed 
milk by distributing sachets at the 
refreshment point and as a sweet at the 
food tent, and was enjoyed by all. 

Cowbell also had a stand giving 
participants the opportunity to purchase 
all of the Cowbell SKUs.

NEW SOSSI PLANT IN ADDIS 
WITH ETHIOPIAN STAFF 
TRAINING AT PROMASIDOR 
KENYA

Promasidor is investing in a new 
texturised soya plant to produce Sossi 
in Ethiopia. As part of that process 
Promasidor have a significant role 
in training Ethiopian engineers and 
commissioning the production line in 
Addis.

Promasidor Kenya had the pleasure 
of hosting our Ethiopian counterparts 
in training on Texturised Soya Protein 
(TSP) production over a period of 4-6 
weeks.  A total of four were trained, 
among them Ayalew Tadesse, in his 
capacity as Supervisor, and Anteneu 
Motee a machine operator, gained 
valuable practical experience.

Within the Promasidor group of 
companies Kenya is the pioneer in 
producing and marketing of TSP having 
commenced production in 2010. Over 
the years Kenya has exported TSP 
to other sister companies including 
Tanzania, Uganda, Ethiopia and 
Zambia.  

Ethiopia will commence production of 
TSP for its market from September, 
which is in line with group strategy. 
David Inyani, supply chain manager, 
explained that those trained would act 
as trainers of trainees when back home. 

“We wanted to develop the skills and 
knowledge of key staff in the Ethiopian 
business as far as TSP production 
is concerned. Ayalew and Anteneu 
are representatives who will train the 
larger teams upon return in their home 
country. Their curriculum was the 
scope of TSP production, ranging from 
the basic cleaning process, through 

Dr Chinenyem giving the vote of thanks

Dr Chinenyem giving the vote of thanks

Dr Chinenyem giving the vote of thanks
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to conditioning, texturisation and 
packing.  We shall also be sending a 
few key personnel to Ethiopia get TSP 
operations fully set up to give a helping 
hand as they get started.

Overall, Ayalew and Anteneu reported 
having a great experience during their 
stay in Kenya. The training was a good 
learning opportunity as well as a chance 
to visit a foreign and neighboring 
country. As first time visitors to Kenya, 
they received a warm welcome from 
their hosts and only had to contend 
with language barrier and food that was 
different to their own tastes.

PROMASIDOR KENYA GETS 
A STATE-OF-THE-ART 
CONTINUOUS DRYER

Promasidor Kenya has invested in a 
new drying method, which is being used 
to ensure the production of texturised 
soya protein, which is essentially the 
Sossi and Proya brands.

The continuous dryer is focused on 
minimizing our expenditure on energy 
consumption. The continuous drying 
system will see a total reduction in 
energy consumption as compared to 

the previous batch drying. This will 
also lead to improved food safety 
through reduced human handling of the 
products since the products flow in an 
enclosed tunnel all the way to packing. 

Through this dryer we have also seen 
improved efficiencies of the process 
from 82% to above 92%, an increase 
of 10%, which is a major improvement. 
The project has also helped in 
minimizing waste, reducing noise 
levels, eliminating strain on workers 
and freeing more space among other 
benefits.

NEW COLD GOODS STORAGE 
AREA IN ALGERIA

Following the acquisition at the 
beginning of the year of Priplait 
Fromagerie - known as Le Berbère 
-, Promasidor Djazair has recently 
opened a cold goods’ storage area for 
its new cheese division.

Known as the Dépot Aid or simply 
Halwya - as a reference to its location 
- it is situated just a few minutes away 
from the Headquarters in Boufarik. 

With a surface area of 1600 M2 and a 
capacity of 14000 m3, this cold platform 
can store up to 1000T of finalized goods 
and 600T of raw materials and has all 

the infrastructure needed to centralize 
Le Berbère sales.

PROMASIDOR ALGERIA GIVES 
BACK DURING RAMADAN

During the holy Month of Ramadan, a 
time of solidarity and family gatherings, 
Promasidor Djazair has once again 
taken part in the « Couffin du Ramadan 
» CSR program, Providing quality 
products to numerous orphans and 
families in need around the country.

Between June and July this year, 
Promasidor Djazair has shown her 
support to 26 humanitarian associations 
covering 15 cities in the central, 
eastern and western areas of Algeria, 
it is thousands of people who have 
benefited from our range of products for 
both Ramadan and the celebration of 
Eid, announcing the end of Ramadan.

KAWNI, SPONSORED BY 
TWISCO, IS ALGERIA’S TOP TV 
SHOW.

Promasidor Djazair is proud to 
announce that the TV Program “Kawni” 
for children, sponsored by Twisco and 
its umbrella brands, has been awarded 

a “Hillal of Television” Trophy by the 
independent Cabinet Media Survey.

The Media survey specialises in 
analysing the media audience of various 
TV programs during the holy month of 
Ramadan on all ENTV channels.

With 1.9 Million views on all Algerian 
national television channels, our 
sponsored kids program “Kawni” 
has reached “ first” place in terms of 
audience.

Kawni’s TV The aim of the programme 
is to move from planet to planet and 
reach earth through many games 
and fun activities, including quizzes, 
singing, dancing, drawing, counting and 
much more.

Dr Chinenyem giving the vote of thanks
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PROMASIDOR ALGERIA 
OPENS ITS DOORS TO KIDS.

Earlier this summer, Promasidor Djazair 
opened its doors to 20 children aged 
from 6 to 15 years old. Together with the 
summer school program iMADRASSA, 
children from different areas around 
the capital have discovered how their 
favourite products are made.

Separated into two groups, they visited 
the Amila, Loya and Twisco production 
chains. The kids asked a million 
questions, were very curious about all 
the processes and very happy to taste 

the freshly baked Twisco chocolate 
madeleines.

When time came to go back to school, 
all the children were delighted with their 
Twisco gifts and left singing a “thank 
you” Twisco song they had just made 
up.

A happy morning was shared by 
everyone, both from the school and our 
employees, who saw little “sunshines” 
walking in line and singing.

PROMASIDOR ALGERIA AND 
BERBÈRE TAKE ANOTHER 

STEP TOWARDS TOTAL 
INTEGRATION.

Following the acquisition of its new 
Cheese Brand Le Berbère, and as part 
of the integration process, Promasidor 
Djazair is standardising signage on 
both of its sites. As a first step in this 
project, the external front side will show 
signage of Promasidor Djazair, and its 
four Brands: Loya, Amila , Twisco and 
Le Berbère.

TWISCO AND BERBÈRE GO TO 
THE CIRCUS

The circus is the best place for families 
and friends to share happy moments 
and laughs together. This year again, 
Promasidor Djazair couldn’t resist being 
part of it, and contribute to bringing joy 
to both its employees and families.

With tickets offered to PDZ employees, 
the Le berbère team was extremely 
pleased to attend a showing in July 
2016, and enjoy, together with the other 
guests, not only the many circus tricks 
and games, but also Twisco pancakes 
and Le Berbère snacks as well as a 
Madeleine free tasting.

With 2 showings a day all year long, a 

capacity of 2400 seats per showing and 
about 10 more cities to be covered by 
the end of the year, we’re proud to have 
our products available at the Circus 
Amar.

Dr Chinenyem giving the vote of thanks
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till next time...


