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Editor’s Note
Welcome to the first
newsletter of 2016.

Promasidor Nigeria introduced its infant formulas, Cowbell Tina 1&2,
to healthcare professionals, holding presentations on the importance
of good nutrition for infants. In Ghana, Promasidor held one-on-one
sessions with nursing mother and pregnant women to explain the
nutritional benefits of Yumvita infant cereal.

As a whole, the group has responded with a host of different stories,
from outstanding CSR initiatives to long service awards and everything
in between.

Promasidor Congo continues to impress with its various CSR initiatives:
the national blood bank’s staff now receives regular donations of
Cowbell products and a lunch is hosted for 500 orphans. Promasidor
Senegal supports the Village Pilote project, which seeks to provide
support and services to street children in Senegal.

Our newsletter kicks off with a report from the Gulfoods and Hospitality
Show, where Promasidor SA explored export and sales opportunities.
Promasidor Algeria acquired Priplait Formagerie, Algeria’s second
biggest processed cheese operation. The group held its first ever export
conference, which was hosted by the Business Development unit. In
Angola, the Loya brand has been named one of the principle sponsors
of the Girabola, Angola’s premier football league. Many exciting
promotional activities have been organized around the sponsorship.

In Algeria, the Twisco Madeleine brand adds two more SKU’s and the
Twisco Choco-hazelnut spread is launched. In Ghana, Promasidor
launches Miksi Chocolate.
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All this and more in this issue. Enjoy.
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Country News
PROMASIDOR SA EXHIBITS AT
THE GULFOODS FOOD AND
HOSPITALITY SHOW 2016
As you may or may not be aware
Gulfood is one of the most important
food and hospitality shows in the world.
As a trade and business platform
Gulfood is simply without equal. We
found that Gulfood has the potential to
deliver incredible sales returns and that
contacts made during the show were
immense. We were very proud to be
part of the more than 5,000 exhibitors
participating from over 120 countries,
and feel very privileged to have taken
part in the world’s biggest annual food
and hospitality show. Thanks to the
DTI for affording us the opportunity to
exhibit and it is our aim to apply again
for 2017.

PROMASIDOR DJAZAÏR ACQUIRES PRIPLAIT FORMAGERIE
Promasidor Djazaïr built on its development and diversification strategy with the
acquisition of Priplait Fromagerie (Le Berbère brand). Le Berbère is the second biggest
brand in Algeria - behind La Vache Qui Rit (Bel company) - in the processed cheese and
cheese preparation industry, and offers a wide range of products to Algerian consumers.
Some 300 skilled employees will join Promasidor Djazaïr, enabling the company to
build on its expertise in the milk products industry. All jobs are assured as part of the
integration plan between Priplait and Promasidor Djazaïr. The objective of the acquisition
is to fully realise the potential of the Le Berbere brand through the proven sales and
marketing expertise of Promasidor Djazaïr.

The Promasidor export stand at Gulf foods

PROMASIDOR HOLDS ITS FIRST EVER EXPORT CONFERENCE
For the Business Development unit of the Group, the year 2016 was ushered in by the
first ever Promasidor Export Conference. From Thursday January 21st to Friday 22nd,
led by Daniel De Suza, the group Business Development Director and his lieutenants
Jean-Claude Aba and Bench Kajyambere, distributors from 11 countries in East, Central
and West Africa, alongside our own Promasidor representatives, from Nigeria, Ghana
and the Group converged at the Hotel Ibis, in the vibrant city of Lomé in Togo, West
Africa.
The Promasidor Army, commanded by
Jean-Claude & Daniel, marching on.
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LOYA BECOMES THE HEADLINE SPONSOR FOR
THE 2016 ANGOLA GIRABOLA

Delegates started arriving as early
as Tuesday January 19th to show
how excited they were to be at the
conference. For many, this was the
first time we were meeting each other.
After the rigorous security checks at
the hotel entrance, in the wake of a
terrorist attack at an hotel in (not so…)
nearby Ouagadougou, Burkina Faso,
the conference kick-started with the
introduction of Promasidor in Africa by
the big boss himself, our Chairman,
Mr. Mark Rose. He shared the vision of
Promasidor with our distributors: “To be
Africa’s leading FMCG food business
by delivering continued sustainable high
growth”. Insisting, among other things,
on the ‘family’ values and culture we
have in common with them.
During the two-day packed conference,
we looked at the competitive landscape
and opportunities in each country
represented; and the respective
distributors did presentations from each
country. Countries were grouped in
threes at a time and participants were
moving from one country to another to
learn more.

In between country presentations,
distributors were given a thorough
review of Promasidor’s product portfolio
through the different categories: Dairy
and Beverages, presented by Herve
Lekemo, Category Directory; Culinary
and Cereals, presented by Justin Harris,
Category Director. We also had Festus
Tettey, Head of Marketing, and Timo
van Vooren, head of Sales & Marketing,
from Promasidor Nigeria and Ghana
respectively present on “Promotion,
Best practice and the Importance of
Forecasting”.

The countries represented were: Togo,
Rwanda, Burundi, Cameroon, Burkina
Faso, Guinea, Sierra Leone, Niger,
Benin, Liberia and Chad. The distributor
from the Central African Republic could
not make it as a result of a last minute
flight cancellation.

There was a lot of excitement around our
large product portfolio and the prospects
of exporting more products in the future
from even more locations. Indeed, the
future looks bright. One of the highlights
of the program was the market visit in
the heart of the sunny city of Lomé,
where our brands such as Onga
and Cowbell are gradually becoming
household names.
The conference ended with one-onone meetings with our distributors,
recalibrating for a fruitful year ahead.

Abdelkerim (Tchad), Festus (Promasidor), Martial (Cameroon),
Mark (Promasidor) and Gaby (Cameroon)

A Togolese Onga merchandiser, found in
the market, chatting with Djibril from Niger
Roshanali Sherali and Justin Harris
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GIRABOLA (meaning a spinning ball) was founded in 1979 and
is the top division in Angolan Football, which is organized by the
Angolan Football Federation. The winner and runner’s up of this
league will quality for the CAF Champions league and further
winners of CAF will earn a place in the FIFA world cup. Football,
which is called the king´s sport in Angola, is the favourite pastime
for the youth, as it is in many countries across the world, and
Girabola has been the biggest sporting event in Angola for many
years. Sixteen teams are playing in this year´s championship,
with matches being held in different provinces of Angola. The
current Girabola championship will run for a period of 7 months
with 240 matches. The difference this year is that for the first
time, a local TV company called ZAP has purchased the rights
to the championship and is broadcasting in HD, a selection of
the games live every weekend. To boost the brand awareness of
LOYA across the country and to get closer to the Angolan youth,
LOYA decided to be a part of the 2016 and 2017 Girabola as one
of only two “Golden Sponsors”.

LOYA is already creating a buzz with ATL activations
through specially shot TVCs that are shown during
the televised games and Social Media platforms.
There are already 12 000 fans on the LOYA Angola
Facebook page and the numbers are growing every
day with lots of positive online discussions, quizzes
and lucky draws. Huge on-pitch LOYA canvases,
Loya advertisements on the electronic strips across
the ground are used to lift the brand presence.
On-the ground activations include penalty shootout
competitions during half time on LOYA branded goal
posts, tombola draws and dry sampling of LOYA
milk powder to the fans at the games. All in all, we
see Girabola 2016 as a great platform to build LOYA
brand equity and boost the brand’s position across
the country in Angola.

PROMASIDOR NIGERIA ADVOCATES HEALTHY
NUTRITION
Promasidor Nigeria held presentations on Nutrition tagged
“Promasidor Nutrition“ with the theme ’The Nutrition Wisdom Of
Infant Feeding Choices’. The presentations also gave Promasidor
the opportunity to formally introduce its infant formula, Cowbell Tina
1 & 2, in the presence of Health Care Professionals at the Civic
Centre, Victoria Island, Lagos, and the De Dome Event Centre,
New Haven in Enugu respectively.
Loya centre circle tarpaulin

PROMASIDOR KENYA ADDS THREE BRANDED TUKTUKS TO ITS FLEET
Promasidor Kenya has acquired 3 -wheel motorized vehicles
popularly known as tuk-tuks as part of its fleet. The tuk-tuks will
boost sales and distribution in selected areas and will be handled
by sale reps that previously used motorbikes. In comparison, tuktuks have the advantage of triple capacity of the pannier boxes
that are mounted on the motorbikes.

Loya stand at the game

The tuk-tuks are part of a plan to enhance sales in a few potential
areas that do not have the benefit of nearby distributors and will
save the time in replenishing stocks during sales runs. Wider and
thorough coverage and thereby higher turnover is anticipated.
Of the four tuk-tuks acquired two will
be utilized in Nairobi and the other
two in South Nyanza- Kisii and Upper
Nyanza- Kisumu. The former two
will primarily drive Miksi and Wow,
while the latter two will drive Sossi
and Onga.

During his welcome speech, Mr. Olivier Thiry, our Managing
Director, thanked and praised the Health Care Professionals from
the western region and South East respectively for their support
and dedication to healthy nutrition.
The current President of the Nutrition Society of Nigeria (NSN)
and Professor of Community and Public Health from the University
of Nigeria, Nsukka, Prof. (Mrs) Ngozi Nnam, was the Keynote
Speaker at both events. The paper she delivered in Lagos was
discussed by a 3-man panel made up of Dr. Abieyuwa EmokpaeConsultant Paediatrician and Medical Director at Massey Street
Children’s Hospital; Dr Malomo Olusola Abimbola, Senior
Nutritionist/ Dietician, Lagos State Health Service Commission; and
Matron Ola-Aroyewun Salimot Bisoye, Assistant Director of Nursing
Sciences and the Departmental Manager - Paediatric Department
of the Lagos State University Teaching Hospital. While another
3-man panel made up of Dr. Patrick Emembolu Eze, Former
National President, National Association of Nigeria Nurses and
Midwives (NANNM); Dr. Ngozi Ibeziako, President of the Paediatric
Association of Nigeria (PAN); and Mrs Stella Chinezie Umunna,
Deputy Director/ Head of Nursing Services at Iyi-Enu Mission
Hospital discussed Prof. Nnam’s presentation in Enugu. The
discussions were followed with question and answer sessions after
which the ‘Afrika Cultural Troupe’ dancers entertained the audience
with a dance drama to the amusement of all.

Prof. Ngozi Nnam
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The Commercial Director, Mr. Kachi Onubogu also thanked the
team for their exemplary performance and led the members
present in a song of thanksgiving to God!! He also gave results
on the 2015 performance.
In addition to several other activities, the conference featured a
presentation on targets for the year 2016, a town hall meeting,
an awards ceremony, as well as updates on other areas of the
company’s operations.
On the second day, there were presentations on New Products
Development and Promasidor Compliance with ISO policy by our
Head of Marketing, Mr Festus Tettey and Mr Noah Aderonmu of
the Research & Development Department respectively.

PROMASIDOR NIGERIA HOSTS ITS 2016 SALES
CONFERENCE
Spurred on by the spirit of building a lasting legacy, the
Promasidor sales team came together for the 4th Annual National
Sales Conference at the Golden Tulip Hotel, Festac Town, Lagos
on the 7th and 8th of January 2016. The theme for the two-day
conference is “STAYING AHEAD - Building a lasting legacy”.

The serious conference was coupled with fun, as another
thanksgiving song and dance was initiated by our Commercial
Director, Mr. Kachi Onubogu, before he analysed the importance
of being ISO compliant at all levels and in all our depots.
The 2016 Sales Conference came to a close with a Gala/Award
Dinner, which was anchored by popular comedian Klint Da Drunk
and guests were treated to a sumptuous dinner and good music.

In his opening speech, our Managing Director, Mr. Olivier Thiry,
welcomed the sales team and thanked them for their wonderful
performance, which had made 2015 such a successful financial
year. In his words: “ Well done to all of you on behalf of the
Leadership Team and members of the board. I can assure you
that Promasidor Nigeria has been an example for the group
during this difficult year with macro economic issues in the world
that affected all our operations.”

PROMASIDOR NIGERIA LAUNCHES THE 2016 QUILL
AWARDS
The call for entries for the 2016 Promasidor Quill Awards opened
on Thursday 14th of January 2016 with a press briefing at the
Promasidor staff Canteen in Lagos Nigeria.
Our Managing Director, Mr. Olivier Thiry, who declared the 2016
Quill Awards open, said that the response to the call for entries
every year has been encouraging, as the quality and quantity of
entries received surpassed our expectation for each category of
the Awards. In his opening speech, he reiterated that in view of
the consistent increase in interest shown in the Quill Awards by
journalists in Nigeria, Promasidor Nigeria has decided to refresh
the categories with the addition of “Best Online Reporter of the
Year”, and has also merged the “Best Report on Nutrition” with
“Best Report on Children” for a more robust category.
Speaking on the annual awards, Head of Legal & Public
Relations, Mr. Andrew Enahoro, stated that stories published
between May 2015 and April 2016 will qualify for entry for the
2016 edition and will feature seven categories among which are
– “Best Education Reporter of the Year”, “Best CSR & Industry
Report of the Year”, “Best Report on Children and Nutrition”,
“Future Writer of the Year”, “Best Photo Story of the Year”, “Brand
Advocate of the Year” and “Best Online Reporter of the Year”.
The 2016 edition will mark the 4th edition of the Promasidor Quill
Awards.

OLIVIER THIRY, MD, PROMASIDOR NIGERIA PAYS
COURTESY VISIT TO THE NIGERIAN MINISTER OF
INDUSTRY TRADE AND INVESTMENT
The Honourable Minister of Industry, Trade and Investment Dr
Enelamah, on Thursday 3rd of March 2016 received Mr. Olivier
Thiry, Managing Director, Promasidor Nigeria in his office in
Abuja during a courtesy visit.
The visit was to explore collaborative and partnership
opportunities between the Ministry and Promasidor Nigeria. After
business discussions with the Hon. Minister, Mr. Thiry presented
him with a Promasidor branded gift.

Mr Festus Tettey presenting
New Product Development

Mr Olivier responding to questions from the journalists
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PROMASIDOR GHANA ROLLS
OUT A DECENTRALIZED
MARCOM TEAM
After a long period of operating a
centralized Marcom team, Promasidor
Ghana has strategically introduced a
regionalized Marcom team to revamp
brand experience in the various
regions. The new initiate, which is
unique to the FMCG industry in Ghana,
is expected to bring the brand closer to
consumers in their various localities.
With their core mandate being the
execution of events activities, the
newly established Marcom system
will allow for the team to be able
to simultaneously execute events
irrespective of their locations. They
are also expecting support from
merchandizing in their various
localities.

Each team comes with years of
experience in the area of market
communication and also a rich
knowledge of areas they will be
operating from. Three out of the five
territories, Western-Central, EasternVolta and Northern, are operating a
five-member team, while Accra and
Kumasi have established an eightmember team to execute all Marcom
activities.
Prior to the rollout, a workshop was
organized to get each team member
in tune with the policy of PGL brands,
best practices in organizing events and
also effective and standardised ways of
merchandizing.
Explaining the objectives for the
establishment of the new system,
Sales and Marketing Manager Mr. Timo
Van Vooren said, “The new system is
expected to enhance the efficiency of
our activities while responding quicker

to the local demands of the various
regions. Having a central team, which
was based at headquarters for all our
events, was becoming a bit laborious
and uneconomical, hence the need for
a more decentralized system.”
The new system, which was first
piloted in the Western-Central territory,
is expected to be fully operational
across all territories by the 1st week
of April and will go in sync with a new
redistribution system of PGL products.

YUMVITA GOES ONE-ON-ONE WITH NURSING MOTHERS AND
PREGNANT WOMEN
Nursing mothers and pregnant women across Ghana are having a new experience with
infant cereal with the introduction of the Yumvita hospital visit. The new initiative, which
was rolled out a few months after the re-launch of Yumvita in the country, has taken the
marketing benefits of the product a notch higher. The new initiative offers an opportunity
for Promasidor Ghana to have a one-on-one interaction with nursing mothers about the
nutritional benefits and general knowledge about the product.
Through the initiative, a hospital with a maternity unit is recruited after which a day is
selected for the visit. Mothers at the hospital are first given a general talk about the
Yumvita brand followed by a one-on-one interaction with them. They are offered the
opportunities to ask question about product and also share their experiences using it.
Part of the visit is a laid out mechanism to reward mothers and babies with some
Yumvita branded souvenirs. The sampling component of the visit allows for mothers to
enjoying the rich nourishing taste of Yumvita. Since the inception of the initiative lots of
feedback have been generated, making it easier for PGL to provide relevant information
to the mothers. The visit also provides sales opportunity for the brand.
Sales and Marketing manger of PGL, Mr. Timo Van Vooren, explains why the project
was initiated: “since Yumvita is an infant cereal, we thought it was only prudent that
we started marketing the product where you would have a lot of nursing and pregnant
women gather and hospitals just served as the perfect place for that. The focus of this
initiative is not necessarily to make sales even though we get people buying, but to
properly educate the mothers about the product and also keep Yumvita in their mind as
the best infant cereal in the market.”
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PROMASIDOR GHANA AWARDS
DISTRIBUTORS
Promasidor Ghana awarded its
distributors for their performance and
contribution towards the growth of the
company in the year 2015. The award
ceremony was part of a distributor
appreciation banquet organized by PGL
at the Grand Pavilion at the Golden
Tulip Hotel in Kumasi for all the four
brands of PGL. The colorful event
was interspersed with good music and
several giveaways for all 160 attendees.
Preceding the announcement of the
National Best Distributor were several
other awards presented to distributors
from the different regions of operation
of PGL. Award winners were given
prizes such as laptops with printers,
generators, refrigerators, tricycles and
many more for distinguishing themselves
in the various categories of the scheme,
which included “Best Vitarich and Food
Drinks”, “Best Onga Shrimp Tablet”,
“Best Yumvita” and many more.

Kasan Hallelujah Enterprise was
declared the overall National Best
Distributor for the year 2015 with a
winning package of two tricycles, a
Samsung HT-F445K home theatre and
an all-expense paid trip to Belgium.
Akwasi Adubofour won the 2nd National
best award with a prize package of a
one tricycle and a home theatre system,
while Wunam Enterprise walked away
with a generator and a home theater
system as 3rd National Best Distributor
for PGL in the 2015.
Speaking on the importance of the
awards ceremony, Sales Coordinator
for PGL Mr. Ebenezer Tetteh said,
“distributors are the spine of the
company hence the need to appreciate
their contributions”. He also said “PGL
will continue to do everything possible to
help grow the business of every single
distributor.”

PROMASIDOR CONGO SPONSORS BEACH
VOLLEYBALL
Beach volleyball season is upon us in Pointe Noire and
Promasidor Congo is once again on the front-foot as lead
sponsor in the latest Beach Volleyball Tour, now in its 11th
year. Attracting thousands of local supporters from across
metropolitan Pointe Noire and the region, it will always
be high value for the Cowbell brand to be associated with
the healthiest and most positive elements of life - found
most readily in the world of competitive team-sports. As
has been the case with similar events in the past, this
tournament was well covered by local, national, print and
TV media.
Managing Director, Ghana, Dirk Laeremans presents a
certificate of merit to a distributor

PROMASIDOR
CONGO CONTINUES
TO SUPPORT
DISADVANTAGED
WOMEN AND
CHILDREN ACROSS
BRAZZAVILLE AND POINTE NOIRE
Promasidor Congo understands the commercial need
for a continuous and meaningful dialogue with the
grassroots communities of its markets, which is why we
have partnered with Actions Solidarite Internationale,
who work hard to bring women and their children off the
streets to provide them with healthcare, clothing and
temporary accommodation. They also offer education
in the form of literacy and mathematics classes, as well
as apprenticeship-type training geared to help these
vulnerable women to generate an independent income.
Promasidor Congo is exploring the possibility of training
some of those who have passed through ASI, with a view
to part-time employment, the strongest performers possibly
joining the business on a longer-term basis. The Cowbell
and Mixwell brands both feature in all of ASI media
marketing material, which translates into regular coverage
across local, national, TV, print, and online press.

A distribution team receives their award
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PROMASIDOR CONGO
SUPPORTS NATIONAL BLOODBANK INITIATIVE

PROMASIDOR SENEGAL
EARLY-STAGE PARTNERSHIP
WITH VILLAGE PILOTE

Safe, secure blood supplies are not
readily available in the Republic of
Congo, and this is an issue felt keenly
across Congolese society, bottom to
top. Promasidor Congo now provides
regular donations of Cowbell product to
the staff members at the blood banks
in Brazzaville, Pointe Noire and Dolisie,
and has also painted many of their
public-facing walls with Cowbell-branded
imagery. This improves the durability
and overall quality of the wall, as well
as boosting our association with this
important organisation. It demonstrates
that we are very much a caring brand,
with the core interests of the Congolese
at the forefront. Each of these donations
and contributions are covered by local,
national, TV, print, and online media.

Effective CSR-strategies target
organisations that are proven efficient,
effective and economic in their
deployment of resources, maximising
benefit to both recipient and donor.
Village Pilote, established in 1993, has
as strong reputation across government
and media as a provider of meaningful
critical support services to streetchildren in Senegal. With four welcome
centres across the country plus one
professional training centre, recent
figures indicate they monitor around
1,700 at-risk children and young people.
Promasidor Senegal has made a small,
initial Mixwell product donation with
a view to building a more substantial
relationship. Being involved like this at
the grassroots level, always ensuring
direct benefit to vulnerable people,
sends a compelling emotional-brandmessage to existing and new clients.
Promasidor Senegal will benefit from
Village Pilote’s proven track record and
presence across local, national, TV,
print, and online media.

PROMASIDOR CONGO – BRAZZAVILLE HOSTS A
LUNCH FOR 500 ORPHANS

PROMASIDOR CONGO HOLDS
INAUGURAL MIXWELL FETE DES
ENFANTS POINTE NOIRE
Maintaining a consistently up-beat and healthfocused conversation with our customers is
fundamental to maintaining brand value in our
markets and it is for this reason that Promasidor
Congo inaugurated the Mixwell Fete des Enfants,

which took place on the main public beach in
Pointe Noire on Sunday 28th February. More than
1000 people attended, mainly so that their children
could benefit from the elaborate play area that was
constructed as well as to hear local musicians,
dancers and other entertainers. The event went
well, and was covered live by leading local radio
station YAKALA FM, as well as other TV, online
and print outlets.

On 31st January we held a lunch for 500 orphans from 9 of
the city’s principal orphanages, a long-standing component of
Promasidor Congo’s national CSR activities. These events are
well known in Brazzaville and Pointe Noire, and comprise various
elements. Beyond the lunch itself the children are involved
in a variety of group singing and dancing events, led by local
entertainers, as well as receiving a number of branded gifts,
from t-shirts to caps. Maintaining core focus on the most needy
in our key markets ensures that the Cowbell brand is seen as a
benevolent and committed partner in the growth and development
of the economy of the Republic of Congo. These events are always
filmed and attended by local TV news journalists, and we ensure
strong brand visibility in all imagery that appears subsequently on
local and national news media.
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The Launch Pad
TWISCO MADELEINES TAKES THE CAKE
The first product added to the Twisco umbrella brand strategy continues to succeed,
with another SKU launched and 2 new upcoming! Launched in the summer of 2015,
the already very much appreciated madeleine cake, Choco classic, will now also be
available in Choco fondant and soon to be followed by Strawberry in April.

PROMASIDOR ALGERIA LAUNCHES TWISCO CHOCO-HAZELNUT
SPREAD
The newest product under the Twisco umbrella brand is a delicious creamy chocohazelnut spread. Great care was taken in the development of the recipe, which
contains the typical twisco cocoa powder, the finest selection of Italian hazelnuts and
even Loya milk! The product was launched nationally in December 2015 in two formats:
a 190g jar and a 350g jar.

PROMASIDOR GHANA LAUNCHES MIKSI CHOCO
Promasidor Ghana has chalked up another milestone with the unveiling of PGL’s latest
product to be introduced into the Ghanaian market.
The Product, Miksi Choco, joins the family of the “Creami Tasti Milk” – Miksi brand,
which has been in the market for the past 14 years. The new product was unveiled at a
mega-launch in the three Northern Regions of the country.
Marketing Manager for PGL Mr. Shine Torsoo, explained why the three regions were
chosen for the launch, “the three regions are known to be accepting of new brands
and we also realize the growing need for chocolaty drinks in the northern market. This
was a market that was calling for a food drink like Miksi Choco and we are glad we are
meeting that need.”
Brands Manager for Miksi Choco, Mrs Linda Nartey has described the product as one
with a refreshing chocolaty taste and comes at an affordable price for all consumers.
She also stressed the convenience of preparing Miksi Choco, which only requires
adding hot water for a delicious, fortified chocolate drink.
The launch, which took place in the Tamale Central
Market, saw a market storm by the sales team coupled
with an energetic performance from a local cultural
trope. A massive float across the principal street of
Tamale followed the launch. The second and third
phase of the launch was taken to the Upper West
region and Upper East Region respectively, where
all activities in the northern region were repeated.
The impressive sales made from the three
northern regional launch indicates how enthused
patrons are about the product.
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Milestones
2016 LONG SERVICE AWARD CEREMONY
On Saturday 5 March 2016, Promasidor celebrated its annual Long Service
Award ceremony in Lagos. Fifty-One members of staff were recognized and
rewarded with various gifts like a two-door-Refrigerator, a 4.5 KVA Generator and
a Full HD flat screen TV.
Five members of staff were awarded for 10 years service, forty-two members for
15 years service and four members for 20
years service to our dear company.
Our Managing Director, Olivier Thiry, who
welcomed all to the ceremony appreciated
the perseverance and dedication of all the
awardees. In his words, “we salute and
applaud you all for your years of dedicated
services.”

The 20 years awardees joined by our leadership team in a
group photograph as they cut the cake to mark their day

‘The Sensational Band’ entertained the
crowd with music as the awardees and
guests enjoyed the sumptuous buffet.

A group of 15 years awardees in a group photograph

10 years awardees joined by the Leadership team pose for a
group photograph

till next time...
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