
October 2014

N E W S L E T T E R



Editor’s NotE 1

CouNtry NEws 2
surfs up for Promasidor in Pointe Noire, Congo 2
Promasidor Congo holds out a hand for those less privileged 2
David Lemon finally completes his walk along the length of the Zambezi 3
Promasidor Gabon sponsors Senegalese Muslim women’s event in Libreville 4
Cowbell Mascot Mama Kulutu entertains at FIKIN in the DRC 4
Cowbell warms up its customers in the drc 4
Promasidor Nigeria named The Best Corporate Social Responsibility Performing Company of The Year 2014  5
Cowbell NASSMAC Mathematicians emerge in Nigeria 5
The Thomson Foundation commends Promasidor Nigeria on Quill Awards 5
Promasidor Nigeria invites 1200 families to celebrate World Milk Day  6
Amila takes to the beaches in Algeria 6
Cowbell rides its way north in Ghana 7

The LAuNCh PAD 8
Promasidor Zambia launches Onga Soup 9
Promasidor launches a new food seasoning product for Kenya 9
Promasidor Nigeria Launches PROSPeR 10
Mugs for all in Algeria 10

uP CLOSe & PeRSONAL 11
Promasidor’s latest sponsored student at the ALA 11

MILeSTONeS 11
Promasidor Nigeria bids farewell to Chief Keith Richards 11

Feel free to click on the above titles to jump to the relevant article.

Contents

N E W S L E T T E R



1 | Back to content page1

N E W S L E T T E R

Welcome to the last 
issue of Promasitdor 
Link for 2014. This 
issue is quite a mixed 
bag and I am pleased 
to say that most 
countries responded 
positively when the 
call went out for 
submissions.

It is very gratifying to note that as usual 
we, as a company, are still keeping up 
our commitment to various Corporate 
Social Responsibility initiatives. So 
much so that in recognition of the 
enormous contributions made to the 
Isolo community in Lagos Nigeria, 
Promasidor has been named The 
Best Corporate Social Responsibility 
Performing Company of The Year 
2014. Their efforts have been echoed 

in other countries with Promasidor 
Congo donating products to various 
orphanages around Pointe Noire and 
Brazzaville, and Promasidor Gabon 
sponsored a women’s events in 
Senegal. In Nigeria they’ve wrapped up 
another successful Cowbell NASSMAC 
competition and invited 1 200 families 
to celebrate World Milk day with them.

We’ve also had a little fun in the sun 
by sponsoring a Surfing competition 
in Pointe Noire and Amila takes to 
the beaches in Algeria. David Lemon, 
sponsored by Cowbell, makes history 
by walking along the entire length 
of the Zambezi. We had a number 
of successful launches with Yumvita 
being launched in the Republic of 
Congo and Angola, and new Onga 
products being launched in Zambia 
and Kenya.

To end off we talk to the latest 
Promasidor sponsored student at the 
African Leadership Academy and bid a 
farewell of sorts to Promasidor Nigeria 

MD, Keith Richards, who will now 
take up his position as Chairman of 
Promasidor Nigeria.

All this and more in this issue. Enjoy.

The Editor

Editor’s Note
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SuRFS uP FOR PROMASIDOR 
iN PoiNtE NoirE, CoNgo

Held over a two-day period, the 
Pointe Noire Surfing Festival is an 
established and high profile local event 
attracting some of the best surfers in 
Africa. It also attracts over a thousand 
local spectators. Cowbell provided 

sponsorship in the form of parasols, 
footballs, caps, as well as some 
Cowbell product. The event was well 
received, and is another example of 
our strategy of engaging our customers 
continuously at the grass-roots level.

Country News

PROMASIDOR CONGO hOLDS 
OuT A hAND FOR ThOSe LeSS 
PrivilEgEd

Promasidor Congo makes donations 
to leading orphanages in Pointe Noire 
and Brazzaville once a quarter. Over 
time, we have identified the most 
effective institutions and characters in 
this segment of the not-for-profit sector. 

This is important, as it ensures 
that our valuable donated 
products are distributed to those 
most in need in a manner that 
is transparent, accountable 
and effective. Our donations 
are regularly covered by the 
print and TV media.

2 | Back to content page

Surfers take to the water while spectators look on.

Products being donated to those less fortunate.
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 Congratulations to David Lemon on 
completing his walk along the  
 entire length of the Zambezi River.

DAvID LeMON FINALLy 
COMPLeTeS hIS WALK ALONG 
The LeNGTh OF The ZAMbeZI

David Lemon has walked 3200km in 292 
days. He was collected from Chinde on 
the Indian Ocean on Sat 13 September. 
The benefit for Promasidor is that we 
provided a relatively small amount of 
sponsorship and gained huge publicity, 
as it became a media story. Cowbell 

received coverage in over 20 newspaper 
and magazines at little cost. There was 
also TV coverage and the coverage in 
social media was immeasurable.

The main reason David Lemon did the 
walk was to raise awareness of the 
plight of elephants and we assisted 
in raising funds for this cause with 
presentations, Q&A and auctioning 
his book of the first half of the trek - 
Cowbells Down the Zambezi.

Andy Taylor, MD of Promasidor Zambia, 
congratulates David Lemon.

Cowbell got invaluable publicity 
from the walk.
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PROMASIDOR GAbON 
SPONSORS SeNeGALeSe 
MuSLIM WOMeN’S eveNT IN 
LIbRevILLe

Women’s rights are high on the agenda 
of key decision-makers across Africa. 
In this vein, on 22nd June, in Libreville, 
Promasidor Gabon sponsored an event 
for the not-for-profit Muslim Women’s 
Association of Senegal in Gabon, also 
called the ‘Fedde Fatima Binta Yaara 
Soulahla’. The goal of this particular 
event was to raise enough funds to 
send seven local women to Mecca to 
perform the pilgrimage for Ramadan. 
We provided caps, footballs, as well as 
Cowbell Chocolate and Café au Lait 
products to support this worthwhile and 
locally relevant event. Local radio and 
newspapers covered the event. 

COWbeLL MASCOT MAMA 
KuLuTu eNTeRTAINS AT FIKIN 
iN thE drC

The international Kinshasa fair (FIKIN) 
took place in Kinshasa for one and a 
half months. The fair is an important 
event held in Kinshasa during school 
holidays and it gives people the 

opportunity to attend many musical 
events, roller coaster games and the 
restaurant serving local dishes.

Since last year, the DRC has been 
using the Cowbell Mascot Mama 
Kulutu in its communications. In 2013, 
as our competitors launched two 
new dairy brands in the market with 
blue packaging and in order to avoid 
confusion in consumers’ minds, we 
launched the Mama Kulutu campaign. 
She highlighted differences between 
the blue color of Cowbell milk and 
other milk brands. Since Mama Kulutu 
represents the elderly aunty, who 
knows everything in local language, 
the message was understood.

This year, Mama Kulutu took the 
opportunity to entertain her fans during 
the fair by hosting a small dancing 
contest.

COWbeLL WARMS uP ITS 
CuSTOMeRS IN The DRC

From July to August, the weather in 
the DRC is colder than usual and 
consumers look for hot beverages. 
The DRC sold cups of hot Cowbell 
Chocolate and Coffee Milk during this 
period to warm up our consumers.  
Those sales contributed to promoting 
our flavoured milks. In the DRC, people 

usually drink tea with milk. Through 
this activity they experienced Cowbell 
Coffee Milk and Cowbell Chocolate 
Milk, which they adopted right away.

The women all received Cowbell products

People beat the cold with hot cups of 
Cowbell Chocolate and Coffee.

hot  
chocolate

for cold  winter
days



5 | Back to content page

N E W S L E T T E R

PROMASIDOR NIGeRIA NAMeD 
The BeST CoRPoRATe 
SoCiAL ReSPonSiBiLiTY 
PeRfoRMing CoMPAnY of 
The YeAR 2014 

In recognition of the enormous 
contributions of Promasidor Nigeria 
to the Isolo community of Lagos, 
Nigeria, the Osolo of Isolo Kingdom, 
the Council of Chiefs and the 
entire Isolo Kingdom have named 
Promasidor The Best Corporate Social 
Responsibility Performing Company 
of The Year 2014. Presenting the 

award to Promasidor during the 
award ceremony at the Okota Country 
Club, Lagos, His Royal Majesty, Oba 
Kabiru Kolawole Agbabiaka described 
Promasidor as a pacesetter for others 
to follow in terms of CSR, adding 
that the community sees the positive 
impact of Promasidor every year in 
the areas of education, infrastructural 
development, health and economic 
empowerment among others. The 
Osolo of Isolo Kingdom and his Council 
of Chiefs also paid a courtesy visit 
to Promasidor, where the Managing 
Director, Mr. Olivier Thiry, warmly 
received them.  The Osolo said the 
purpose of his visit was to express his 
joy for the good relationship that exists 
between Promasidor and Isolo and 
commended the organisation for all 
its support for the development of the 
Isolo community.

COWbeLL NASSMAC 
MATheMATICIANS eMeRGe IN 
NIGeRIA

Akinkotun Adegboyega, a 13 year old 
pupil from the Total Academy and Miss 
Deborah Adesina of the Graceland 
International School have emerged as 
winners in the 2014 Cowbell National 
Secondary Schools Mathematics 
Competitions (NASSMAC). The pupils 
were unveiled at the prize-giving 
ceremony, which took place at the 
Le Meridien Hotel and Resort in Uyo. 
Adegboyega scored 87% in the senior 
category, while Adesina scored 82% in 
the junior secondary school category, 
winning cash as well as other prizes 
for their teachers and schools. The 
other finalists, who emerged out of 
over 29,000 pupils that entered the 
competition, were also given laptops 
and cash prizes. Later that evening, 
the pupils and management staff of 
Promasidor were hosted to a private 
dinner by the Executive Governor of 
Akwa Ibom, His Excellency Obong 
(Dr.) Godswill Akpabio in Government 
House, Uyo, Akwa Ibom State, Nigeria.

The ThOMSON FOuNDATION 
COMMeNDS PROMASIDOR 
NIGeRIA ON QuILL AWARDS

Nigel Baker, The Chief Executive 
of the Thomson Foundation, the 
globally acclaimed international 
media development organisation, has 
commended Promasidor Nigeria on 
the Quill Awards stressing that any 
organisation that invests in the media 
would not only enable journalists to 
thrive in their work, but will make them 
relevant in the future. Baker made 

this declaration during the graduation 
ceremony of the 2014 quill Awards.  
Kunle Falayi, a journalist with Punch 
Newspaper, was adjudged to be the 
Overall Winner at the second edition 
of the Promasidor Quill Awards, which 
took place on Saturday 24th May 
2014. For being the Overall Winner, 
Kunle Falayi attended a four-week, all 
expenses paid multimedia journalism 
training course with the Thomson 
Foundation in London, followed by a 
one-week work placement with the 
Daily Telegraph of UK.  Falayi said 
that Promasidor has written a new and 

exciting chapter in his life because of 
the newly acquired skills he gained 
at the Thomson foundation, which 
were previously beyond his reach. 
Promasidor Nigeria launched the 
Quill Awards in 2012 as a platform for 
assessing, recognising and rewarding 
excellence for outstanding journalistic 
work based on merit.  The positive 
engagement between the media and 
Promasidor has made Promasidor’s 
products market leaders in their 
segments.

The osolo of isolo congratulates 
Promasidor nigeria, MD, olivier Thiry. Chief Keith Richards with  the overall 

Winner of the 2014 Quill Awards, Mr Kunle 
falayi of the Punch newspapers. All the winners of the 2014 Quill Awards

The winners of the Cowbell nASSMAC 
competition 2014.
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PROMASIDOR NIGeRIA 
INvITeS 1200 FAMILIeS TO 
CeLebRATe WORLD MILK DAy 

On Sunday, June 1, 2014 Loya 
Milk joined the rest of the world 
to celebrate World Milk Day by 
sponsoring 1200 families in Lagos 
to a Family Fun Fiesta. The event, 
held at the Landmark Village Event 
Centre, Victoria Island, attracted many 

families who stormed the venue to 
enjoy comedy from Basket Mouth, 
Bovi, Buchi, and Helen Paul and good 
music by Omawumi, Kcee, Flavour 
and DJ Exclusive. Speaking at the 
event, Mrs. Edna Obi, Senior Manager, 
Loya Milk commended the families for 
attending, pointing out that the Loya 
Family Fun fiesta was organised by 
Loya Milk to celebrate the World Milk 
day and to enlighten Nigerians on the 
unique nutritional benefits of milk in an 

atmosphere of music and 
comedy. The 1st World 
Milk Day was celebrated in 
June 2001 and has since 
become an annual event celebrated in 
many countries throughout the world. 
The day provides an opportunity to 
focus attention on milk and to publicise 
activities connected with milk and the 
milk industry.

AMILA TAKeS TO The 
beACheS IN ALGeRIA

Summer is just not summer without 
sunbathing on the beach with a 
tasty refreshment! This summer, the 
Promasidor team organized an AMILA 
beach tour in 7 coastal cities over 22 
days. Amila samples were given to 
thirsty beach-goers along with some 
great beach activities: group games, 
gifts, music & zumba. 38 335 Amila 
fans participated and 
232 704 samples were 
distributed.

Children having fun with popular nigerian artiste omawumi on World Milk Day.

Kids have fun 
on the Amila 
Beach Tour.  Summer is just not 

summer without
great tasting
Amila
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COWbeLL RIDeS ITS WAy 
NORTh IN GhANA

Cowbell’s reputation as a leading 
partner of cycling in Ghana is in no 
doubt and that was reinforced recently 
as the brand caused a stir in the 
northern city of Tamale with its annual 
mass-cycling event. 

Being a city with very high bicycle and 
motorcycle usage, Tamale was the 
perfect setting for a bicycle-related 
event. The mass cycling event is 
designed as a leisurely ride over a 
20km distance with all the riders in 
branded t-shirts, catching attention and 
giving the brand very good visibility. 

Over 1,500 riders participated in this 
year’s event and, as the caravan 
went through the principal streets 
of the northern capital, it caught 
the attention of everyone who saw 
them. The enthusiasm of the riders 
was infectious as they chanted 
popular Cowbell jingles and phrases 
throughout the ride. Led by a police 
dispatch rider to ensure the safety of 
the riders, the caravan went through 
the major streets of Tamale; eventually 
ending up back at the Jubilee park 
where the participants were treated to 
refreshing chilled Cowbell Strawberry 
and Coconut. The caravan riders were 
thereafter treated to some music by 
popular artists and then some lucky 
riders got to win prizes in a raffle draw. 

The regional Police Motor Traffic Unit 
commander was present at the event 
and expressed his endorsement of 
events such as the Cowbell Bike 
Caravan. He said that such events 
created a very good platform to 
reinforce the messages of rider 
safety, which the police have been 
championing for many years.

Thirty of the participants had the 
opportunity to win prizes ranging from 
mountain bikes to helmets and for 
others, product packages.

For sure the bike caravan has brought 
plenty of attention to the Cowbell brand 
in Tamale and further warmed the 
brand into hearts of the people of the 
northern capital of Tamale. 

 Over 
1,500 riders 
participated 
in this year’s 
event.



yuMvITA LAuNCheD ACROSS 
The RePubLIC OF CONGO

Initially launched in Q2 with a soft 
launch to better understand the 
market, marketing operations have 
now increased in the second half of 
the year. The Yumvita range has been 
well received by the people of the 
Republic of Congo. Marketing efforts 
nationwide have included a targeted 

billboard campaign, combined with 
the circulation of product-specialist-
promotional teams. The team has also 
introduced a new marketing format, in 
the form of “oversized” Yumvita cans, 
which have been placed at strategic 
locations across Pointe-Noire. 

This “Over-size” approach is also 
being trialed with others brands. It has 
been well received on the ground, with 
positive feedback from customers and 
local people living nearby alike.

The LAuNCh OF yuMvITA 
IN ANGOLA – AN INSPIRING 
MARRIAGe OF The 4 P’S OF 
The MARKeTING MIx 

YUMVITA was launched in Angola in 
Q1-2014. With the rarefied, but perfect 
blend of the 4 P´s of Marketing mix 
(Product, Price, Place, and Promotion), 
it has become a very popular product 
after only 3 months. 

The product pack size of 50gms is 
the perfect size for Angola, as 71% of 
the population belong to LSM D and 

E segments. It is a perfect 
pack for a one-time meal 
for an Angolan child. The 

The Launch Pad product packaging and design have 
also been well accepted.

With a penetrative pricing strategy, 
we targeted to launch Yumvita at a 
final consumer PRICE of 50kz (50 US 
cents), which is the exact amount of 
money that each child gets as part of 
his or her daily allowance and what 
a mother wants to spend on each 
meal for her child. This was one of 
the critical success factors that kicked 
off the launch. The re-adjustment of 
price to increase the channel margin 
created a butterfly effect in the sales 
of Yumvita. 

PLACE of distribution was 
concentrated to just 3 out of 10 of 
the markets in Luanda to execute a 

focused and controlled launch, with the 
intention to spread the launch across 
the rest of Luanda and the other 
markets as demand was established 
and then increased. We chose the 
most prominent (but unexplored by 
many) channel of distribution called 
“Zongeiras”. They are the woman who 
sell product from open baskets, often 
carried on their heads, in the open 
markets and are the direct source of 
reaching the final consumer, for any 
product with penetrative pricing.  

Product sampling, to both the trade 
and the final consumer, was part of 
the PROMOTION, to offer them a 
touch, taste and feel of the product and 
branded vans along with dedicated 
promoters created a “buzz” effect in 
the markets, coupled with Billboards 
placed at strategic locations.  

In light of the successful launch, we 
are now rolling out Yumvita distribution, 
combined with the same launch 
process, to other more remote markets 
of Luanda and will begin the same in 
the provincial towns of Angola in the 
next few months.

KIDS TAKe TO yuMvITA IN The 
drC

The Yumvita launch took place 
in March 2014, focusing firstly on 
market activation rather than a media 
campaign. The DRC market is very 
competitive in terms of baby cereals. 
We launched a trial draw in Fikin and 
markets. Upon purchase of Yumvita 
product (tin or sachets) one could win 
a toy (cars, dolls, etc...) or 20g sachets; 
these gifts delighted kids.

For Congolese mothers their children’s 
nutrition is very important. Even if they 
use locally produced cereals or local 
baby cereal recipes (peanut flour, 
caterpillar flour), they are very mindful 
of the introduction of first meal for their 
babies (1st stage).

Most of them take advice from 
pediatricians and for that reason we 
have conducted nutritional tutorials in 
pediatric centres in Kinshasa. Along 
with the help of doctors we presented 
the benefits of Yumvita (Omega 3) to 
the audience and conducted tastings 
with the mothers.
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PROMASIDOR ZAMbIA 
LAuNCheS ONGA SOuP

On August 4, 2014, Promasidor Zambia 
launched ONGA SOUP. The newborn 
in the food-enhancing category was 
received with chanting and dancing from 
eager members of staff who had been 
waiting for a product that had generated 
enormous anticipation.

The launch is being supported by an 
extensive advertising and publicity 
campaign, which is part of an integrated 
communication plan that will stretch up 
to August next year when the product 
celebrates its first birthday. With a new 
TVC and radio advert flighting on major 
television and radio stations, colorful 
billboards in strategic locations in major 
towns and thousands of point-of-sale 

posters and hangers spread across 
the country the launch of ONGA SOUP 
has captured the attention of the trade 
and the target market faster than it was 
anticipated.

The most exciting response has been 
from the market activation campaign 
trail. These staged events are attracting 
women in the community who attend 
cooking demonstrations and taste 
different dishes cooked with ONGA 
SOUP. Most of them walk away with 
a sample of the product and as strong 
advocates of the brand. These events 
have also captured the attention of the 
media. At two of them, national television 
covered the events and aired a clip as 
part of the highlights of the events of the 
week.  

With 10 tons sold in the first month of 
launch, and with the communication 
campaign gaining momentum, there is 
no doubt that a star has been born in 
the family of Promasidor Brands. We are 
confident that ONGA SOUP will continue 
to delight our valued consumers for many 
years to come.

PROMASIDOR LAuNCheS 
A NeW FOOD SeASONING 
PRODuCT FOR KeNyA

Promasidor Kenya Limited launched the 
Onga food seasoning brand Onga Stew 
Mchuzi Mix in June 2014. The product 
was launched at an event in Nairobi and 
some of the guests included trade, media 
and Promasidor sales staff.

Mark Williams described the entry of 
the new offering into Kenyan markets 
as one of the steps being taken by the 
company to diversify its portfolio and 
grow its penetration in the market. “The 
new Mchuzi Mix flavour also offers a 
solution to the rising demand for a rich, 
tasty seasoning, among consumers. We 
are optimistic that the innovation will also 
help achieve customers’ patronage for 
Onga in the food seasoning sector,” Mark 
remarked.

The new Onga Stew Mchuzi Mix has 
specifically been formulated to meet 
the requirements of the Kenyan palate, 
with special focus on its taste, texture, 
aroma and flavour. It 
is also the first in the 
category to be fortified 
with Vitamin A as a 

response to increasing deficiencies that 
are a common cause of night blindness 
and rising maternal mortality cases in 
Kenya. We acknowledged the fact that 
Vitamin A deficiency causes 70 percent 
of preventable blindness and maternal 
mortality and by fortifying Onga Stew 
Mchuzi Mix with this important nutrient 
we’ll help minimize the risk for many.

The new Onga Stew Mchuzi Mix is 
available in 13g, 75g, 200g and 500g tub 
and will competitively retail at Sh5, 30, 
95, and Sh220 respectively.
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PROMASIDOR NIGeRIA 
LAuNCheS PROSPeR

Promasidor has launched a new 
initiative to boost staff efficiency 
and improve its ICT operations.  
Tagged PROSPER, which stands 
for Promasidor Re-engineered and 
Optimised Systems and Process for 
Enhanced Return. The scheme is 
a long term project transformation 
initiative designed to have a positive 
impact on the company’s future growth 
prospect, while improving technology, 
processes and people. Unveiling the 
programme to staff at the staff canteen 
on Monday 5th of May 2014, 
Serge De Pauw, General Manager 
ICT, explained that PROSPER will 
usher in a new era in operational 
efficiency, while cleansing the 
system of bottlenecks that 
slow down workflow in order to 
deliver maximum value for all 

stakeholders. He said all staff 
members are expected to key-in to 
the new initiative in order to propel the 
company to deliver optimum service to 
its customers.

MuGS FOR ALL IN ALGeRIA

On 17 September Promasidor Algeria 
launched another spectacular Loya 
promotion campaign. By purchasing 
2 sachets loya 500g, the customer 
received a unique Loya mug.

Through the campaign the Promasidor 
Algeria team thanked its customers for 
their loyalty to the Loya brand, which 
has been a mainstay in the market for 
more than a decade. Additional sales 
volumes are expected to be at 1 000 
tonnes, strengthening Loya’s number 
one market position.

Different communication channels 
supported this gigantic Loya mug 
campaign: a radio spot in Algeria’s 
three official languages (Arabic, French 
and Kabyle) and no less than 20 000 
posters were hung in an equivalent 
number of point-of-sale outlets.
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The latest Promasidor 
sponsored student at 
the African Leadership 
Academy (ALA) is a 
young lady by the name of 
Asantewa Owusu-Darko. 
We caught up with her at 
our Bruton Road offices.

Tell us a little about yourself.

My name is Asantewa. I am 17 years 
old and am currently in my second year 
of study at the ALA. I enjoy reading 
and writing poetry. A book I wrote was 
actually long-listed for the pan-African 
Golden Baobab Literary Awards. My 
sister is a MasterCard scholar at the 
University of Arizona. She hopes to 
one day qualify as a cardiologist and 
bring her skills back to Ghana. My 
brother was at the University of British 
Columbia, but returned to Ghana after 
the death of my father.

how did you come to hear about 
the ALA?

My godmother was head of the Alumni 
Association of the University of Ghana. 
She gave me the forms to apply.

What are you studying at the ALA?

I am studying history and literature. 
I want to promote social change and 
development. The ALA has been the 
best experience I’ve ever had. I’ve met 
a wide range of people and have been 
exposed to a wide range of cultures.

What can you take away from your 
ALA experience?

Through the ALA my passion for 
education has been developed.  The 
Student Enterprise Development 
programme will help me develop 
enterprises when I return to Ghana. 
The ALA has also helped me develop 
my own core values – integrity, 
compassion and family.

you are going back to Ghana in the 
summer. What are your plans?

I am organizing a design-thinking 
programme. One example is to find 
sustainable measures to solve Ghana 
sanitation problems. I want to instill the 
BUILD (Believe, Understand, Invest, 
Listen and Deliver) philosophy in 
Ghana’s youth.

What do you intend doing after 
ALA?

I am currently weighing up my options 
at a number of colleges, but leaning 
towards Macalester College in 
Minnesota, USA. It’s a global college 
with a wide range of international 
students. I hope to study political 
science and media studies. Their 
alumni include Kofi Annan and Fred 
Swanke, the founder of the ALA.

What career would you like to follow 
when you return to Ghana?

I hope to return to Ghana to work in 
one of the media companies. I’m really 
into marketing and advertising. In ten 
years time, I would like to have seen 
my design-thinking programme take 
off and be adopted 
throughout Africa. 
I would also like to 
establish a school 
like the ALA in 
Ghana.

PROMASIDOR NIGeRIA bIDS 
FAReWeLL TO ChIeF KeITh 
RIChARDS

It was a mix of good music, food, 
entertainment and a few tears on 
Thursday 22nd May at the Promasidor 

Staff Canteen in Lagos 
when Chief Keith 
Richards took a final 
bow from his position 
as Managing Director 
of Promasidor Nigeria. 
After seven years of 

meritorious service, he passed the baton 
to the new Managing Director, Olivier 
Thiry. Amidst high praise from several 
colleagues and business associates, 
Olivier Thiry commended Chief Richards 
for his commitment to the growth of 
Promasidor Nigeria stating that as the 
new Chairman of Promasidor Nigeria, 
Promasidor will continue to count on his 
support and wisdom.  Highlights of the 
event was a legacy video clip and the 
presentation of a book entitled A Man 
of Passion - A tribute to Keith Richards 
compiled by staff, external stakeholders 
and business associates of Chief Keith 
Richards on their professional and 
personal interaction with him. Chief 
Richards thanked management and 
staff for the wonderful reception and 
encouraged all to extend the same 
cooperation they gave him to Mr Thiry.

Up Close & Personal Milestones
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