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First of all, and most importantly, Happy 
New Year to you all and to your families. 
May 2014 bring you great joy and great 
happiness and of course some prosperity!

Another year goes by for Promasidor. 2013 
was a year of many challenges as the Link 
Newsletter has mentioned in previous editions. 
Violence has unsettled several of our markets 
and we have all read about the current issues 
in the Central African Republic and Somalia 
in particular. Our hearts and sympathies are 
with all those innocent families who are directly 
affected in these conflicts. But our thanks and 
our congratulations go to those Promasidor 
employees that in particular showed great 
resilience and courage to continue operating 
and selling Promasidor products in some 
challenging environments. It is pleasing to 
announce that this loyalty to the company 
helped Promasidor record double-digit growth 
once again in 2013, and that your plans for 
2014 will mean double-digit growth continues. 
This success is despite milk powder prices 
increasing through 2013 by over 50%, prices 
driven by insatiable demand principally from 

China, and our customers unfortunately having 
to absorb a lot of this increase. So my thanks 
and congratulations to everyone at Promasidor 
for another successful year. And of course many 
thanks to our many customers who continue 
to recognise great value in our products 
and who therefore continue to support us.

We also look to 2014 with confidence. Africa is 
a continent full of people with great resilience, 
bravery and determination to achieve. Much is 
currently written about the potential of Africa 
and this combination of potential and desire 
to achieve means there is no doubt that these 
are exciting times for Africa. Promasidor 
certainly believes in Africa’s future and we 
are continuing to invest in all our businesses. 
Some of the stories in this edition describe 
examples of Promasidor’s growing investment. 
But, importantly, some of the stories also 
show we continue to invest in our customers 
through our CSR programmes, of which we are 
immensely proud, and we continue to invest in 
our brands, both established brands and new 
brands. I am very pleased to see us embracing 
the rapidly evolving digital world, as can be 

seen from our achievements in digital media 
highlighted in this edition in both Nigeria and 
Ghana. Digital media is clearly a marketing 
tool that will grow in importance in the years 
ahead and it is encouraging to see the 
natural entrepreneurial flair that always keeps 
Promasidor ahead of the competition, keeping 
us ahead of the competition in digital media too.

May I close by thanking everyone again for 
all their efforts in 2013 and may I wish you all 
the best in 2014. I look forward to meeting as 
many of you as possible this year. If you see 
me walking around come up and say hello and 
tell me which article in the Link has inspired 
you most. Like Chris Froome the undisputed 
No 1 rider in the world, and the winner of the 
Tour De France in 2013, who was taught to 
ride by our Sossi spokesperson David Kinja 
in Kenya. With your continuing loyalty, efforts 
and drive, Promasidor can also be No 1 in 
the future. Get inspired and keep achieving!

Mark Rose

In the Chairman’s words
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...it is pleasing to announce that 
this loyalty to the company helped 
Promasidor record double-digit 
growth once again in 2013.
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PromasIdor nIGerIa 
donates a BorehoLe and 
water treatment PLant.

As part of its corporate social 
responsibility, Promasidor Nigeria 
has donated a borehole and water 
treatment plant to the people of 
the Isolo community in Lagos. 

Speaking at the commissioning 
ceremony, the Managing Director of 
the company, Chief Keith Richards, 
also pledged continuous support to 
the development and empowerment of 
the youth in the community. According 
to him, one good thing about the 
commissioning of the borehole was to 
provide clean water for the community, 
adding that erecting the borehole in 
the palace of Oba symbolizes a great 
partnership with the community.

“We want to demonstrate that 
Promasidor is a good corporate citizen. 
Drinking water is a fundamental 
human right of any citizen hence we 
will be committed to the monitoring 
of the project in a bid to keep the 
water running. In Isolo we have done 

something in the area of healthcare, 
street lighting and security. So this 
project is just one of many. We also 
work with communities around the 
federation, we have worked with 
people that have been impacted by 
disaster, those affected by floods in 
the middle belt and the in southern 
part of Nigeria,” Richards said.

Oba Kabiru Kolawole, Osolo of Isolo 
Kingdom, commended Promasidor 
for its support to the cause of 
empowering the active poor in the 
community, describing the company as 
the greatest financier, supporter and 
source of inspiration due to its passion 
and concern for the downtrodden.

Kolawole, who also described the 
water project as another of the most 
thoughtful, generous and kindest 
corporate acts, said Promasidor 
has been the only corporate 
positive voice in the kingdom that 
has demonstrated an unmatched 
and unprecedented corporate 
concern and action by providing 
a borehole and water treatment 
plant that cost millions of Naira.

LasePa sCores PromasIdor 
hIGh on saFety.

Stakeholders in the manufacturing 
sector of the Nigerian economy have 
scored Promasidor Nigeria high in 
its safety measures and policies.

The stakeholders gave the commendation 
at a safety day organised by the 
company in Lagos recently. Leading 
the pack was the General Manager 
of the Lagos State Environmental 
Protection Agency (LASEPA). 
Engineer, Shabi Adebola, lauded the 
management of Promasidor for the high 
standards of safety on its premises.

Also speaking, Mrs. Catherine Famuse, 
Assistant Director, Federal Ministry of 
Labour and Productivity, said she was 
happy to be part of the event, adding 
that, “since these premises were 
registered by me there has not been 
one reported case of an accident.”

In his address of welcome, Chief 
Keith Richards said the company was 
determined to pay more attention to 
safety. “It goes without saying that 
safety for us cannot be overstated or 
undermined. As we continue to grow our 

business and increase our operations, 
we are determined to pay more 
attention to safety in all ramifications 
and we are committed to preserving 
the safety of our staff, customers and 
all our stakeholders,” Richards said.

He noted that the company’s safety 
measures and policies had been 
acknowledged and they had received 
accolades and awards from the 
Manufacturing Association of Nigeria 
(MAN) and regulatory bodies.

Promasidor currently holds the Award for 
the Best Kept Industrial Premises in the 
Food, Beverages and Tobacco Group 
and it is worthy to note that it has been 
second to none for the past three years.

Country News
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Keith Richards is congratulated by stakeholders.

Keith Richards opens the treatment plant 
along with local dignitaries.

The first clean water from the plant gets 
the seal of approval.

Safety for us cannot be 
overstated or undermined.
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Loya taKes GoLd For 
exCeLLenCe In dIGItaL 
marKetInG. 

It is our pleasure to share with you 
the remarkable success of our Loya 
Milk brand in the Nigerian market.

Recently, the Advertisers Association 
of Nigeria (ADVAN), which is the 
umbrella body for all advertising 
companies in Nigeria, awarded the 
Gold Medal to the Loya Milk Brand at 
the ADVAN Award for Excellence in 
Digital Marketing for 2013 and a Silver 
Medal for overall brand of the year in 
Nigeria. Our Marketing Team received 
the awards at the ceremony held at 
the Federal Palace Hotel, Lagos. 

PromasIdor nIGerIa rewards 
Its most vaLued dIstrIButors 
wIth a trIP to duBaI.

One of the pillars of our CREST values is 
Customer Focus and we therefore place 
customers at the centre of our activities.

This year Promasidor Nigeria thanked 
and rewarded its most valued distributors 
by taking them to the city of Dubai for 
the 2013 Distributors’ Forum. But before 
the forum got underway, the distributors 
were treated to the sights and sounds 
of the fabulous city. Afterwards, the 
Forum and Award ceremony for the 
distributors at Sheraton Deira Hotel was 
held. The night was very memorable, 
as all the distributors were awarded.
In addition to the awards of recognition, 
three distributors were financially 
awarded for their outstanding sales.

Our Marketing Team, ably led by the Commercial Director, Mr Kachi Onubogu (left ) 
poses for the camera after receiving their awards.

The night was very 
memorable, 

as all the distributors 
were awarded.

Gold Medal to the Loya Milk 
Brand at the ADVAN Award for 
Excellence in Digital Marketing

A distributor receives his well -deserved award.

CREST stands for:
Customer Focus
Respect for All & 
the Environment 
Excellence in 
Execution 
Support for Each other 
Trust



onGa Ghana joIns the 
essIama PeoPLe to 
CeLeBrate FestIvaL.

The warm, affectionate nature 
and community-spiritedness of 
the Onga brand was once again 
brought into full glare as the brand 
joined the people of Essiama in 
the Western region of Ghana to 
celebrate their annual festival. 

In an area deeply steeped 
in tradition and home to an 
extraordinarily rich culture, the 
setting was perfect to drive 
home the role of the Onga 
brand as an integral part of the 
lives of Ghanaians. The fact 
that the Essiama traditional 
area is home to the birthplace 
of Ghana’s first president 
Kwame Nkrumah added to the 
auspiciousness of the occasion. 

The cooking contest, organized 
by Onga as part of the festival, 
was witnessed by a full retinue 
of chiefs and queen mothers 
of the area and was designed 
to bring out the unique culinary 
practices of the Essiama area. 

A total of 10 contestants competed 

in five groups of two contestants 
each. The competing teams 
were drawn from local women’s 
groups, the media, restaurant 
operators and the palace. The 
diversity of the competing groups 
added its own unique touch to 
the competition and aroused the 
curiosity of the locals who were 
dying to see which group would 
emerge with superior cooking skills.

After an hour of cooking, judges 
sampled the various meals on 
display and chose the winning 
group to loud cheers from the 
crowd. The contestants went 
home with a variety of prizes, 
ranging from microwave ovens 

and gas cookers to beautiful 
hampers of Onga products. 

In a statement afterwards, Nana 
Kofi Amgbo IV Chief of Essiama, 
expressed gratitude that Onga 
had chosen to celebrate with the 
people of Essiama, as they were 
usually a forgotten area. “The 
people of Essiama will always 
remember this year’s celebration. 
We look forward to many more 
festivals with Onga,” he said. 

The entire event was covered 
by a partner television station 
and packaged into a 30-minute 
magazine programme to be 
rebroadcast subsequently.
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PromasIdor Ghana 
CommIssIons a new daIry 
FaCtory and Cuts sod 
For the ConstruCtIon 
oF a new uLtra modern 
dIstrIButIon Centre.

Ghana’s Minister of Trade and Industry, 
Mr Haruna Iddrissu, commissioned 
Promasidor Ghana’s new dairy factory 
and cut the sod for the construction of 
an ultra modern distribution centre in 
Accra at its premises. The ceremony 
was very colourful with traditional 
dance and drumming performances, 
and was attended by management 
and staff and officials of Ghana’s 
Trade and Industry ministry, led by its 
minister who was the guest of honour.

The minister commended Promasidor 
Ghana for its contribution to Ghana’s 
economy and its effort that has led 
to jobs for young Ghanaians. Mr 
Olivier Thiry, MD of Promasidor 
Ghana, thanked the government 
for its support and staff for their 
commitment and dedication that 
has led to the phenomenal growth 
experienced by Promasidor Ghana 
over the last couple of years. 

With the new factory, Promasidor 

Ghana has increased capacity 
to support its export efforts in 
neighbouring countries such as Liberia, 
Sierra Leone, Togo, Burkina Faso, to 
mention a few, as well as satisfy the 
growing demand of the local market. 
The investments made in infrastructural 
development would enable it to meet 
its growth projections and improve its 
production quality, as well as provide 
a congenial working environment 
for high productivity for its staff.

All in all the completed projects 
include a new dairy factory, an 
expanded and refurbished food 
enhancement factory, as well as new 
offices for the administrative staff.

To symbolize the official 
commencement of the new 
construction project, the minister 
mounted a bulldozer on site to dig out 
some earth from the area earmarked 
for the project. It is envisaged that 
the project should be completed in 
12 months, i.e. December 2014. 
The minister enumerated a number 
of government initiatives to support 
private sector businesses in Ghana 
in the future and assured Promasidor 
Ghana of the government’s continued 
support. The event was covered by 
national television and radio networks.

The people of 
Essiama will always 
remember this year’s 

celebration.
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PromasIdor tanzanIa modernIzes Its 
FLeet.

Good distribution is the key to great sales, but occasionally 
problems arise and things get in the way of the sales 
teams efforts. Some of the direct delivery fleet vehicles 
were doing just that in Dar Es Salaam. Breakdowns 
were costing money and delaying customer deliveries 
and older trucks portrayed a tired image to the trade.

A solution was found with the help of the local Tata vehicle 
dealer, with whom the Promasidor Tanzania management 
team were able to strike a deal enabling them to take 
delivery of two new 1-ton vans and a 5-ton truck. The 
small trucks are really suited to some of the narrow streets 
in Tanzania’s capital. Newly branded they are a great 
advert for the Cowbell, Drink O Pop and Onga brands.

ChrIs Froome vIsIts 
Kenya.

The 2013 Tour de France champion, 
Chris Froome was in Kenya in 
November for a two week holiday 
to take a “break” from the busy 
cycling circuit, before heading 
out to Spain later in the year for 
training to defend his title. 

Froome, a favourite during the 
2013 Tour de France cycling 
championship, went on to win 
the overall title, becoming the 
first British Kenyan-born to 
win the coveted title and only 
the second Briton to hold it.

During the holiday Froome also 
met his childhood friend and 
mentor David Kinjah, who is also 
the Sossi brand ambassador. 

In an article in the Daily Nation 
Froome described Kinjah as a 
persistent person who was difficult 
to spend only a few hours with and 
leave not feeling inspired or wanting 
to get on a bike and start riding. 
“For me, as a young teenager, that 
was the highlight and I thank God 
for having met Kinjah. Going and 
staying with Kinjah and just to enjoy 
being on the bike with him while 
in training are the moments I will 
forever treasure,” said Froome.

PromasIdor Kenya taKes 
the sossI messaGe door-
to-door.

Promasidor Kenya has embarked on 
a door-to-door campaign targeting 
populous residential areas in Nairobi. 
The aim was to teach housewives 
and house helpers not only how to 
prepare Sossi using the standard 
recipe, but also how to use it in local 
Kenyan dishes. So far more than 
ten high population areas have been 
targeted and we have reached 37,000 
consumers. 

Six teams in branded vehicles targeted 
the estates, talking to consumers 
and inviting them to a common area 
to explain the benefits of the product 
and demonstrate its versatility by 
incorporating it into various meals.

The exercise involved conducting 
cooking demonstrations and wet 
sampling. The consumers also had 
their own questions on preparation 

and nutritional benefits answered. All 
participants were rewarded with a free 
sample in exchange for their telephone 
numbers. We then followed up with 
these consumers to assess if they had 
cooked the Sossi sample correctly 
and had purchased the product. The 
key measurables included consumers 
visited, sampled and converted; 
database collection; and trade listing.

Valentine Chemutai (in green apron) a Sossi promoter demonstrates to women 
how to prepare Sossi sukuma wiki during a recent door-to-door campaign.

Chris Froome poses with his mentor and friend David Kinjah.

Chunk
s

Chunk
s
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The Launch Pad
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drInK-o-PoP CeLeBrates 25 
years wIth the r1 mILLIon 
aIrtIme PromotIon.

For 25 years Drink-O-Pop has been treating 
thirsts across the country with a range of over 
20 delicious flavours. With just one sachet 
making two litres of pure refreshment for less 
than R1, Drink-O-Pop has always given South 
Africans unbeatable value for money. And now 
we’re thanking consumers for over a quarter 
century of support by giving away a cool R1 
million of instant airtime with Drink-O-Pop 
sachets in our summer giveaway promotion. 

Here’s how it works: Consumers who buy 
Drink-O-Pop sachets will find a unique code on 
the inside. They will be asked to dial a number, 
enter their unique code and answer a few 
easy questions to win airtime. It’s that simple.

As you would expect, we’ll be supporting the 
promotion with a national radio campaign 
in English and nine local languages, 
and loads of POS (displays, posters and 
wobblers). We have no doubt that this 
promotion is going to be a great success.

We have no doubt that 
this promotion is going to 

be a great success.



JOIN THE FUNJOIN THE FUN
Free fun sticker in every promotional sachet
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BuILdInG on Last year’s suCCess, tanzanIa 
reruns Its tattoo Promo.

Having run the Cowbell Tattoo promotion for the first time last year, 
the Promasidor Tanzania team was keen to see if they could improve 
on last year’s results with a winning mechanic that kids loved. 

This year, there are 28 different tattoos to choose from all created with 
the help of the team in Bruton Road. Focusing only on the 5g sachets 
of Cowbell Milk and Cowbell Sweet Milk, the promotion has been 
supported by a campaign covering billboards, radio and POS material. 
The use of the smaller ‘Road Star’ billboard has enabled PTL to get 
the message right into the center of the local communities we serve.

A winning mechanic 
that kids love.
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mr andrew enahoro, head 
LeGaL and PuBLIC reLatIons, 
PromasIdor nIGerIa sPeaKs 
aBout the ComPany’s PLan to 
InternatIonaLIse the QuILL 
awards and Csr enGaGement.

What are you looking forward to 
in next year’s Quill Awards?

For the 2014 edition we have added two more 
categories for a total of seven and we intend 
to have an awesome award ceremony that will 
herald and announce the winners such that it will 
be appreciable and memorable. Also, we hope 
to execute a memorandum of understanding 
with an institution in the United Kingdom that 
will actually elevate the profile of the awards. 

Serious consideration and plans are 
underway to have a champion of champions, 
among the winners of the seven categories 
created. The overall champion may most 
likely attend a rewarding programme in the 
UK under the auspices of the institution. 

What are the criteria employed for 
selection of the award categories? 

The criteria for selection of the various categories 
resulted from stakeholders’ engagement. Based 
on the suggestions we received we had quite a 
number of categories to consider. We however 
settled on our target market, which are our 
consumers and this is the Nigerian family.

How sustainable is your CSR Initiative?

When we started our CSR engagement, one 
of the things we did was to sit down and draw 
up a strategy, and this CSR strategy is what 
influences our engagements with the public. 
So if we have a thousand and one requests 
from the public for support, it must align with 
our strategy, which will be sustainable. 

In our CSR strategy, we have broad categories 
of healthcare and nutrition, education, sports, 
empowerment and mentoring and good 
governance. In the education category, we 
have the Cowbell National Secondary Schools 
Mathematics Competition (NASSMAC) and it 
has been going on for 13 years. At the last count 

we had close to 40,000 entries for the exams. In 
sports we have an engagement with Para soccer, 
we have the Cowbell Football Academy and a host 
of others which are sustainable and that’s the only 
way we can actually manage our engagements 
with the public in terms of CSR initiatives.

Also, being a socially responsible company is 
not only about initiatives and engagements. 
We pride ourselves, for instance, on our carbon 
footprint reduction. For example, we now use 
gas generators instead of diesel generators as 
an alternative form of power and our extractor 
fans in the factories are wind-powered.

What are the benefits you derive from CSR? 

When you engage a community in all these kind 
of initiatives, your joy or immediate return is never 
financial. For instance, our NASSMAC winner in 
2006 actually graduated with 5.0 GPA in medical 
college in Russia this year, one of the boys also 
has authored a mathematics textbook. These 
actions alone are akin to winning a gold medal.

Now if I sit back and look at it professionally, 
the immediate benefit is that people get to know 

about Promasidor brands, but more importantly 
other corporates are challenged to not wait on 
the government, that if this company can come 
up with these initiatives, others can also emulate 
us and also introduce their unique initiatives 
to touch people’s lives in the community. 

Up Close & Personal

Andrew Enahoro
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roBert CLarKe, manaGInG 
dIreCtor oF PromasIdor 
Kenya.

Meet the Boss is a How we made it 
in Africa interview series in which 
they pose the same 10 questions to 
business leaders across the continent.

What was your first job? My first job 
was as a trainee manager in the gas 
utility company in the UK. I was earning 
about US$10 a week, which was a lot of 
money back then. I was 17 at the time.

Who has had the biggest impact on 
your career and why? There are a 
few people in Unilever who mentored 
me, people who perhaps saw that I had 
some potential and were prepared to 
help me on that. I had a boss in the UK 
when I was based in Africa who was very 
supportive of what I was doing. I think 
working within a multinational I had a lot of 
opportunity for training and development.

What parts of your job keep you awake 
at night? It’s managing the supply chain 
[and] managing cash flows and [other] 
operational details. Any business is 
based on cash to be honest and anybody 
can make a profit. It’s not difficult, but 
generating cash is a major concern. I 
wouldn’t say they keep me awake, but 
those are some of the things I think about.

What are the top reasons why you 
have been successful in business? 
I do have the ability to interact with 
people, to motivate people and to share 
and communicate my vision with them 
effectively. Because if people know 
where they are going, they are in a 
much more comfortable place than if 
they don’t know where they are going.

What are the best things about your 
country? The green hills of England.

And the worst? Some of the cities 
aren’t very pleasant and there is an 
obsession with health and safety, and 
a sort of protectiveness of society, 

which is quite sort of chocking in some 
ways. So, there is a risk assessment 
on everything, which is unnecessary.

Your future career plans? I am going 
to retire. What motivates me really is my 
ability to develop and help younger people 
in our business. As opposed to what keeps 
me awake at night, what helps me get up 
in the morning is the fact that I work with 
a team of brilliant young people who want 
to achieve things and if I can help them to 
achieve things then I feel very gratified.

How do you relax? I do various things: 
I keep fit, I go to the gym regularly, I play 
golf and I do a little bit of cycling. Last 
year I got to the top of Mount Kilimanjaro 
and back on foot. It took me a week.

What is your message to Africa’s 
young aspiring business people 
and entrepreneurs? Work hard, 
communicate openly, don’t be afraid 
to tell the truth and stand up for what 
you believe in. If you see something 
that you believe is wrong, then say it.

How can Africa realise its full 
potential? First of all, it is in trying to 
make sure that the infrastructure works. 
I think that is very important and that 
is being sorted out. If you have an 
efficient infrastructure system then you 
can compete with anywhere else in the 
world. Secondly, Africa needs to invest 
in education, training and development. 
If you have got an efficient infrastructure 
and you have got a well-educated work 
force then success is guaranteed.

Robert Clarke
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CowBeLL Ghana CeLeBrates 
reaChInG 50,000 FaCeBooK 
FoLLowers.

The reality of the digital age is that social media 
has not only become a part of individual lives but 
also a part of corporate marketing strategies. The 
Cowbell Ghana Facebook page was created as a 
response to the rapidly increasing use of Facebook 
in Ghana, especially amongst young people. 

Commencing in February 2013, the Cowbell 
Facebook page hit its 50,000th follower in December 
and, as a way of bringing the Cowbell Facebook 
community together, an event was held. The 
demographics of the majority of the fans made a 
movie evening the perfect choice. The Silverbird 
cinema at the Accra Mall was chosen and it 
proved to be the perfect venue for the event. 

The 250 guests soon began pouring in and got 
themselves comfortable in the cinema, clutching 
their free popcorn and Cowbell milk drink. The 
cutting of a celebratory cake decked out in the 
Cowbell colours preceded the screening of the 
movie. The cake cutting was done by a number 
of the fans that had followed the prescribed 
dress code: orange, white and blue. 

As the captivating visuals from the carefully selected 
movie, ‘Battle of the year’ flickered into life, it was 
easy to see that the Cowbell Facebook Fans would 
not be forgetting this event for a long time to come. 

When the enchantment of the movie died 
down, guests were surprised to find that the 
evening was not quite over as they were given 
the opportunity to win some special prizes. 

The evening was soon over and the visibly 
excited guests filed out as each person received a 
complimentary gift package. Cowbell had struck a 
special chord with its Facebook fans in the brand’s 
characteristic fashion. A strong emotional attachment 
to the Cowbell brand had surely been achieved.

Milestones

An excited fan shows off his 
complimentary gift. 

Cowbell Facebook page 
followers enjoying the movie. 
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