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Of great importance to all of us within 
the group is that we give back to the 
communities in which we sell our 
products. So it is great to hear of the 
various CSR initiatives from across 
the group. Promasidor Nigeria still 
points the way. The on-going National 
Mathematics Competition, now in 
its 13th year, continues to inspire 
schoolchildren across the nation. The 
Cowbell Football Academy recently 
celebrated its first year in existence, 
and it too continues to go from strength 
to strength. The Promasidor Quill 
Awards recognise media excellence 
across the board. Promasidor Nigeria 
also places a special emphasis 
on the youth by donating vehicles 
and computer equipment to youth 
organisations within their communities. 
In Ghana, the Cowbell National Cycling 
Tour, now in its third year, continues 
to enthral the public and it also gives 
us invaluable publicity. Great branding 
and CSR initiatives can live side by 
side, as demonstrated by the water 

well roundabouts erected in Malawi.

Both Zambia and Kenya have 
upgraded their office and 
manufacturing facilities, a clear sign of 
Promasidor’s confidence in the outlook 
for those countries.

In Algeria we take to the streets with 
Xploza in a massive countrywide 
road show, entrench Loya as the No. 
1 milk brand through a co-ordinated 
above and below-the-line campaign 
and launch Twisco Choco-banana. 
In Tanzania, the sales team polishes 
their act and makes its mark at the 
two major trade fairs in the country. In 
Ghana we invite the country’s most 
beautiful to cook Onga. For Kenya, 
we produce twelve 2-minute cooking 
segments for Sossi. And in South 
Africa we devote 67 minutes of our 
time to those less fortunate than 
ourselves.

As most of you know, every year 
Promasidor sponsors a student at the 

African Leadership Academy (ALA). 
This year’s recipient is a determined 
young man by the name of Gordon 
Selasi Dogbe. We share his dreams 
for the future and what he hopes to 
achieve at the Academy.

It’s all right here in the latest edition of 
Promasidor Link. Enjoy.

The Editor

Editor’s Note
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ProMAsidor NiGEriA oNCE 
AGAiN Puts its wEiGHt 
bEHiNd tHE dEVELoPMENt 
of MAtHs.

Abuja, Nigeria, 20 June, 2013: “As part 
of its corporate social responsibility, 
Promasidor Nigeria’s vision is to give 
all eligible Nigerians the opportunity 
to participate in the Cowbell National 
Secondary Schools Mathematics 
Competition (NASSMAC) in a bid 
to improve their performance in 
mathematics.” These were the words 
of Chief Keith Richards, managing 
director of the company, at the 
prize-giving ceremony held in Abuja, 
the Federal Capital Territory (FCT) 
last Thursday to unveil the national 
champions of the 2013 NASSMAC. 
“The primary objective of the CSR 
initiative is to arouse and re-awaken 
interest in mathematics amongst 
secondary school students as a road 
map to nation- building,” he added.

Richards noted that the ‘current’ pass 
rates in Mathematics in WAEC and 
NECO pose a huge challenge, not 
only to teachers, schools and relevant 
government agencies, but also to all 
parents, Nigerians and indeed well 
meaning companies and organisations. 
“Promasidor sees this, 
not only as a fight to 
protect our future 
as individuals, but 
rather as a fight 
for the collective 
future of our 
beloved country. With 
the current growth in 
our economy, we urgently 
need to develop the human 
resource capability to drive, 
support, sustain and surpass our 
vision,” Richards said.

Professor Adewale Solarin, Director-
General and Chief Executive of 
the National Mathematical Centre 
in a keynote address, noted 

that NASSMAC is Promasidor’s 
contribution to the efforts of the Federal 
Government of Nigeria to ensure the 
technological development of the 
country through the popularisation 
of mathematics and mathematical 
sciences among the youth of this 

country.

In the senior category, 
the first prize winner 
got a cash prize of 
N300,000, second 

prize N250,000, third 
prize N200,000 while 

in the junior category, 
the first prize winner carted 

home N250,000, second 
prize N200,000 and N150,000 

for the third position. Besides this, 
the best 10 students in the senior 
category at the national level got 
laptops. The national champions and 
their teachers in both categories will 
be sponsored on an all expense paid 
vacation by Promasidor.

Country News

CowbELL footbALL 
ACAdEMy CELEbrAtEs its 
first yEAr ANNiVErsAry.

Lagos, 3 June, 2013: The Cowbell 
Football Academy, sponsored 
by Promasidor Nigeria, recently 
celebrated its first year anniversary 
at the Main Bowl National stadium in 
Lagos.

“Promasidor is very glad to see the 
Cowbell Football Academy grow 
from having only rookies to a team 
with young boys who can compete 

anywhere,” said Chief Keith Richards, 
speaking at the commemorative event. 
“Our dedication to find a unique sports 
initiative that would create lasting 
value and focus on nation-building and 
strategic partnerships is what formed 
Cowbell Football Academy. I am glad 
to see that our humble decision to 
partner with Multisports Services & 
Entertainment Limited in supporting 
grass root football has continued to 
grow in leaps and bounds. We are 
glad to be shaping the lives of young 
talents and developing one of the most 
popular games in Nigeria.”

“The Cowbell Football Academy is set 
to become one of the most formidable 
football academies in Nigeria. We 

have earmarked plans to implement 
a well-rounded football development 
program for the teeming Nigerian 
youths that love football and have 
joined the academy since inception; 
we have clear-cut goals for the young 
footballers to help them meet their 
future aspirations. The academy 
is committed to developing young 
footballers with the right mindset and 
skill sets for the popular game with 
the world class training on and off the 
field,” Richards added.

Rector of the academy Mr Godwin 
Dudu-Orumen said “the academy in 
this first year has grown from the 160 
children it started with to 600 children 
from ages 5 to 16 years. Amongst 
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Kachi Onubogu and Keith Richards show their support for the 
Cowbell Football Academy.

The NASSMAC Winners pose 
with their prizes.
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which some are already making 
impact they are, Toyeeb Gidado, Idris 
Ibrahim and Emmanuel Abraham 
were handpicked by foreign scouts for 
trials in football clubs abroad and Tony 
Amolo is at the United States on full 
scholarship at an university.”

“The academy has grown from one 
team that meets weekly at the National 
Stadium to four centres in Lagos. 
From three coaches to 15 experienced 
coaches who have undergone 
refresher courses such as ‘Training the 
Trainer’ in December 2012.”

ProMAsidor NiGEriA 
rECoGNisEs MEdiA 
EXCELLENCE. 

Lagos, Nigeria, 20 May, 2013: It was 
a night of celebration and excitement 
for journalists in Nigeria when 
Promasidor Nigeria recently honoured 
five outstanding journalists for media 
excellence in five major areas of 
journalism at the inaugural edition of its 
Quill Awards.

The five categories are the Brand 
Advocate of the year, Best Corporate 
Social Responsibility (CSR) Report 
of the year, Most Educative Report of 

the year, Best Report on Nutrition and 
the Best Photo Story of the year. The 
company instituted the awards in 2012 
at its Media Brand Academy as a way 
of rewarding excellence in journalism 
in Nigeria.

Mrs. Ngozi Okpalakune, Chief 
Correspondent with Champion, 
emerged as the star winner of the 
Brand Advocate of the Year category 
while Mr. Tubosun Ogundare of 
National Mirror won the Most Educative 
Report of the Year.

Two colleagues from BusinessDay 
also distinguished themselves: Mr. 

Daniel Obi, whose feature article titled 
“Nation Building through Promasidor 
Maths Competition CSR Initiative”, 
was adjudged the Best CRS Report of 
the Year and Mr. Alexander Chiejina’s 
“Gombe, Kano, Other States at Risk 
of Sahelian Crises” article clinched the 
Best Report on Nutrition.

Mr. Sodiq Adelakun of Punch, a young 
professional journalist with an eye 
for uncommon developments in his 
environment, won the Best Photo Story 
of the Year Award, with his photo story 
entitled “Helpless Gaze”. 

The four journalists got high-end 

laptops while the photojournalist went 
home with a high-end camera. Apart 
from this, Promasidor will arrange 
customised courses for each of the 
winners with the School of Media and 
Communications (SMC) of the Pan 
Africa University (PAU).

Addressing guests on the occasion, 
Chief Keith Richards, Managing 
Director of Promasidor, explained that 
Promasidor had this year singled out 
five categories in the print media to be 
recognised and rewarded and would 
continue to grow and extend to other 
media platforms in the coming years.

ProMAsidor NiGEriA 
doNAtEs HiLuX VAN, 
CoMPutEr EquiPMENts to 
oiPA. 

Lagos, Nigeria, 24 June, 2013: As part 
of its corporate social responsibility 
Promasidor Nigeria has donated a 
Hilux van and computer equipments to 
Orile Igamu Progressive Association 

(OIPA), and pledged continuous 
support to the development and 
empowerment of the youth in the 
community.

The managing Director of the 
company, Chief Keith Richards made 
the donation when the association’s 
OIPA Free Computer Training Institute 
held its 10th convocation and marked 
five years of consistent human capacity 
development in ICT technology in the 
Igamu community.

OIPA is an organisation that seeks 
to improve human existence within 
the entire community of Orile-Igamu 
through education, empowerment 
and enlightenment, creating an 
atmosphere conducive for resources to 
be generated and redistributed among 
people living in abject poverty within 
the community.

According to Richards, the company 
is highly honoured to be part of the 
ceremony and assured the association 
and the students that Promasidor 
will continue to support the initiative. 
He explained that what inspired him 

to Orile Iganmu and to OIPA were 
personal integrity and the strength of 
the people working in the organisation 
and how they have tried to develop 
their community and improve the 
blighted environment around them.

Richards noted that Promasidor, as 
a young company of 20 years, is 
trying to build up relationship in a 
bid to be close to the community by 
understanding the need of consumers 
in a given community. “We have always 
been a very socially responsible 
organization, so we are trying to 
engage with our host communities. 
In Isolo we have done something for 
the general hospital, improved street 
lighting, and helped in the provision of 
water and security. So Orile Iganmu 
is just one of them. We also work with 
communities around the federation. We 
try to work with people that have been 
impacted by disaster: those affected 
by floods in the middle belt and the 
south. We are in Daura at the moment. 
So we are trying to engage with the 
communities that we work with as 
much as possible,” he said.

Keith Richards congratulates the winners of the Quill awards.

 Promasidor pledged continuous support 
to the development and empowerment of  
       the youth.
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a small gift if he or she would purchase 
the product in one of the surrounding, 
participating points-of-sale. This 
resulted in 52 new POS where Xploza 
was activated and sales amounted to 
11.510 sachets of the energy drink.

LoyA CoNfirMs its NuMbEr 
oNE stAtus iN ALGEriA witH 
AN EXCitiNG NEw CAMPAiGN.

What has probably been suspected for 
some time amongst consumers has 
now been confirmed through a brand 
campaign across Algeria. And that is 
that Loya is our number one.

A new TV campaign was produced, 
showing the usage of the Loya milk 
powder in quite originals ways, followed 
by the statement: Loya is my number 
one! The TVC was shown in May 
2013 on both local channels and a 

pan-arabic satellite channel MBC, and 
was backed by billboards, bus rears, 
bus shelters (392 in total) and a radio 
campaign. The whole campaign will 

be reflighted in September, just to be 
sure that the message is clear: Loya is 
the consumer’s favourite milk brand of 
choice, Loya is our number one!

ProMAsidor MALAwi 
GEts GrEAt VALuE out of 
rouNdAbout AdVErtisiNG.

Malawi is now 6 months into 
their advertising campaign on 26 
roundabout sites and has had a 
very positive response from the 
communities around the sites. People 
now associate our brands with 

helping to provide water to the local 
community, thus achieving visual brand 
awareness as well as a positive PR 
aspect within the community.

The roundabouts are attached to water 
pumps placed into wells and the kids 
from the local schools essentially pump 
water into the overhead storage tanks 
whilst playing on the roundabout. The 
cost of drilling the wells, installation 
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ProMAsidor tANZANiA 
sALEs tEAM PoLisHEs tHEir 
ACt. 

As part of an initiative to develop skills 
in our company, the sales team were 
brought together from across the 
country to participate in our event sales 
training programme. Held in Dar Es 
Salaam, the programme was one full 
day of intensive training. Participants 
spent time reviewing product 
knowledge and commercial numeracy 

to improve their selling skills. They also 
undertook a test relating to the syllabus 
of the course covered and all passed 
with the top score being 92%. One of 
the tasks from a group session was 
that the teams had to develop a sales 
presenter – covering both product 
attributes, marketing support and the 
financials – buying and selling prices; 
margin and mark up calculations. The 
results were taken by the marketing 
team and turned into sales aids that 
the team now carry with them.

ProMAsidor ALGEriA 
tAKEs to tHE strEEts witH 
XPLoZA.

In order to promote the truly 
revolutionary energy drink Xploza, 
the PDZ team organized a massive 
countrywide roadshow aimed at 
energizing the dynamics between 
consumers and POS outlets. 

Across 10 cities in Algeria, some 
217.000 people received an Xploza 
sample so that they could savour the 
energy-giving beverage. But that’s not 
all folks! Consumer were also promised 

The sales team poses with Promasidor Tanzania MD, Nicholas Brooks.

Loya 
is our
No.

develop skills in our company

Xploza takes to the streets.

1
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of the pumps and the water tanks are 
borne by the NGO responsible and the 
money that we pay for advertising on 

the water tanks is used by the NGO to 
maintain the water pumps.

Each water tank is branded on all 4 
sides with a brand per side. The height 
of the water tank helps to provide good 
visibility very similar to a billboard and, 
due to the fact that it is out of reach, is 
protected from vandalism and graffiti, 
which is often a problem with signage 
that is placed closer to the ground.

The cost of this advertising is $100 
per site per month together with a one 
off cost of printing and applying the 
stickers to the tank stands. We believe 

that these stickers should last at least 
2 years and we also believe that the 
positive spinoff is greater than simply 
advertising on a billboard. The only 
real risk is that if the NGO does not 
maintain the water pump as agreed we 
could be seen as being responsible for 
the fact that the community does not 
have water. But we mitigate this risk 
by checking regularly on the condition 
of the pumps and should any pumps 
not be in a good condition will withhold 
payment to the NGO until such time as 
they repair the pump.

ProMAsidor tANZANiA 
MAKEs its MArK At tHE 
sAbA sAbA ANd NANE NANE 
trAdE fAirs.

Saba is Swahili for 7 and Nane Swahili 
for 8. Traditionally the dates of 7 July 
(7/7) and 8 August (8/8) are public 
holidays associated with the workers 
– 8/8 is known as Farmers’ Day. Both 
these occasions are marked by a 
number of regional trade fairs, with the 
principal International fair being held 
in Dar Es Salaam on 7/7 and the other 
held in the country’s capital Dodoma 
on the 8/8. Promasidor Tanzania 
participated in both, using it as an 
opportunity to sample thousands of 
visitors to the fairs with Sossi as well 
as other products including Cowbell 
Sweetmilk and Drink-O-Pop.

oNGA iNtroduCEs tAsty 
CooKiNG ANd GHANA’s Most 
bEAutifuL to tHE PEoPLE 
of ACCrA.

The Onga brand continues to 
receive positive reinforcement from 
various women’s groups in Ghana. 
It was therefore not a surprise when 

Promasidor Ghana was approached by 
the Miss Ghana Foundation seeking to 
have Onga partner them in a special 
cooking event for the 20 finalists of the 
2013 competition. 

The event venue was situated in the 
heart of Accra’s central business 
district and provided the perfect 
opportunity for the aspiring beauty 
queens to interact directly with the 
public that had until then only seen 
them on television screens. The 
star quality of the event was further 
enhanced by the presence of Akosua 
Agyepong one of Ghana’s foremost 
contemporary highlife artistes as well 

as the reigning Miss Ghana, on the 
panel of judges. 

Ina Patty, coordinator for the Miss 
Ghana pageant remarked, “we are 
quite excited that for the first time in 
the history of the Miss Ghana pageant, 
our contestants have been able to 
come this close to the public. That 
bond between the beauty queens and 
their fans will be invaluable.”  

The primary task of the ladies was to 
prepare a local dish from their region of 
origin plus a milk-based dessert. The 
contestants prepared various dishes, 
including abunuabunu, a soup made 

Promasidor’s products make their mark at the two trade fairs.Kids play on the roundabout, while at the 
same time pumping water.

Ghana’s most beautiful take up the challenge of cooking Onga.
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from green leafy vegetables, and a 
fresh fish stew popularly known as 
‘fante-fante’. After an hour of cooking, 
during which time the audience 
was treated to various games and 
performances, the judges went round 
to inspect each team’s dish and have a 
taste of what the ladies had prepared 
in their quest to be crowned Miss 
Ghana 2013. 

The judges finally settled on the 
Ashanti region team as winners of 
the cooking challenge. A huge Onga 
hamper was presented to the winning 
team with all the other teams getting 
great consolation prizes. 

The crowd thinned out at the end of 

proceedings, having had their fill of 
good cooking and celebrities, with the 
brand Onga foremost in their minds. 
The association with the glamour 
of the Miss Ghana beauty queens, 
whilst at the same time interacting 
with the everyday people of the 
Okaishie market, was a rare feat. 
Onga continues to take territory in the 
Ghanaian market with innovation and 
its focus on what attracts the attention 
of its core target groups.

tHE CowbELL NAtioNAL 
CyCLiNG tour GoEs 
froM tHE strENGtH to 
strENGtH.

The third edition of the annual Cowbell 
National Cycling Tour of Ghana has 
finally established the event as one 
of the biggest sporting events in the 
country and a permanent feature on 
Ghana’s sporting calendar. 

From the exquisite launch ceremony 
to the well orchestrated media activity 
and the consummate logistical 
arrangements, everyone was left in no 
doubt that the Cowbell National Cycling 
Tour had hit the targeted international 
standard and was ready to challenge 

the very best cycling tours in Africa. 

Following the launch of the event at 
the plush La Palm Royal Beach hotel, 
communication rolled out with a flurry 
of interviews and adverts on television 
and radio networks in addition to 
newspaper articles.

5 national television networks were 
partnered on the event to bring daily 
coverage to viewers. A total of 19 radio 
stations nationwide partnered on the 
Tour together with the two largest daily 
newspapers, five news websites and 
two billboard providers with a total of 
30 billboards across the eight regions 
that the tour was passing through. The 
result was daily news reports during 
the evening news programmes as well 
as live coverage of race starts and 
finishes. At least 7 radio stations gave 
daily reports on happenings on the tour 
allowing the public to follow the results 
closely. 

The actual event finally rolled out on 
Monday 27th June and right from the 
first 103km Accra – Mankessim stage 
- it was obvious that the fight for this 
year’s crown was going to be long, 
hard and fierce. Throughout the 11 
stages and over the 1,313 kilometres, 
competition stayed keen with some 
of the youngest cyclists proving their 

ability to compete with the more 
experienced ones. 

Samuel Anim (Green jersey winner for 
the previous year’s edition) emerged 
tops in the first stage and successfully 
defended the green and red jerseys 
throughout the entire 11-stage 
competition. The yellow jersey 
changed hands a few times along the 
tour but it was eventually experienced 
Prosper Agbo of the City Migro club 
who managed to gain a commanding 
lead going into the final two stages 
of the race. Prosper powered across 
the finish line in Accra as the new 
champion of the Cowbell National 
Cycling Tour.

One of the major additions to the 2013 

edition of the Cycling Tour was the 
publicity caravan, which went ahead 
of the cyclists and drew crowds to the 
roadside through the use of a public 
address system and giving out of 
souvenirs. 

At the Trade Fair centre, crowds 
gathered to watch the presentation 
of jerseys and medals and see the 
traditional spectacular fireworks 
display as Prosper Agbo celebrated his 
impressive feat. 

Increased resources on the Cowbell 
National Cycling Tour of Ghana has 
clearly resulted in increased exposure 
for the Cowbell brand and put the 
competition in the best possible 
position to go international in 2014.

  
 Onga 

continues 
to take 

territory in 
the Ghanaian 

market with 
innovation 

and focus
The winners pose with their trophies. The Cowbell Cycle Tour in full swing.
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sossi bACKs uP CAMPAiGN 
witH A VAriEty of CooKiNG 
sEGMENts.

Cold, rain and wind greeted the team 
as we arrived in Cape Town. We were 
there to do a shoot for Sossi in the 
kitchens of the Buchanan Group, who 
had offered us such a great deal that 
it made sense for Murray Macintosh 
and myself, Mike Pollecutt, to fly down 
from Johannesburg, along with Mark 
William and Victoria Mwanzia from 

the Promasidor Kenya office. Joining 
us were a producer, a nutritionist 
and a local celebrity by the name of 
Jacqueline Nyaminde, all from Kenya.

The task was to shoot 12 two-minute 
cooking segments based on recipes 
developed for Sossi Mince and 
Pieces. Jacqueline hosted the show, 
introducing each cooking segment 
and taking us through the ingredients. 
The nutritionist, who gave nutritional 
insights about soya, supported her. 
All in all it took seven days to shoot: 

two for the on-camera performances 
and another five to shoot the recipes 
themselves, as each had to be 
recreated in the studio kitchen.

The Buchanan Group, known more for 
their “Brand Power” TV commercials, 
allowed us the run of their facilities. 
Their studio kitchens are well designed 
and specifically set-up to allow for 
hassle-free shooting from all angles. 
They also supplied all the crew we 
needed, from cameramen to food 
stylists.

On set during the Sossi shoot.
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ProMAsidor soutH AfriCA 
dEVotEs 67 MiNutEs to tHE 
CoMMuNity.

Neslon Mandela spent 67 years 
making the world a better place. 
To honour his legacy, people are 
encouraged to give 67 minutes of their 
time on his birthday to do something 
good for those less fortunate than 
themselves.

On the 18th July 2013 the Promo 
team in KZN and the Promo team in 

Gauteng came together with the staff 
of the Umhlanga Sands Resort to 
host a 67-minute promo at Waterloo 
Primary School in Verulam, KZN.

The Drink-O-Pop Kid-O team from both 
regions hosted their usual ‘Bullying’ 
Show and presentation on Kid-O. We 
also added in a drinking competition 
where 6 learners competed against 
each other to see who could drink a 
Kid-O the fastest. Learners also did 
a dancing competition and received 
numerous prizes for participating. 

The staff at Umhlanga Sands Resort 
also interacted with their popular song 
‘Follow the Leader” and managed to 
get Prenelan Subrayan from the U19 
Dolphins Cricket Team to join in the 
fun. Prenelan then batted and bowled 
to some of the learners and together 
they donated cricket bats, balls and 
wickets to the school.

Each learner also received a Kid-O 
from us and interacted nicely with our 
Mascot “Kid-O the Hippo” Plenty of fun 
was had by all, and we were happy to 
leave smiles on their faces.

The hippo mascot proved a hit with the kids.
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ProMAsidor ZAMbiA 
uPGrAdEs witH NEw 
PrEMisEs iN LusAKA.

On Friday 9 August 2013, Mr. Andy 
Taylor, MD for Promasidor Zambia, 
popped a bottle of Champagne to 
officially open the new and upgraded 
office in Lusaka.

Lusaka, the capital city of Zambia, is 

now home to a population of more 
than 2 million people, with a rapidly 
growing middle class. The boom in 
the mining sector has brought about 
a transformation in infrastructure, 
as evidenced by the number of 
construction cranes that tower over the 
outskirts of the city centre. 

To fit in with this modernized 
landscape, Promasidor Zambia has 
given particular attention to the “7th 

P” of marketing, namely “physical 
evidence”, to ensure that our offices 
reflect the corporate and brand image 
that we stand for. The new office and 
warehouse are located in a good 
area of the city of Lusaka, with clean 
surroundings and sufficient parking. 

Sharon, an employee in the account 
department remarks:” If you are 
confident about your personal image 
it then becomes easier to confront the 

Moving Up world around you with conviction and a 
sense of pride. This is how I feel being 
in this new office.”

Martin, who has been part of the sales 
team for over 15 years, reminisced: 
“16 years ago, when we started, there 
was only one desk in the office for 
the manager. Now the entire sales 
team can sit comfortably around a 
conference table and plan for the 
week. I feel that I am a professional 
salesman and it affects my 
performance as well.”

We trust that these new facilities will 
continue to refresh our esteemed 
customers and our dedicated members 
of staff as they work tirelessly to deliver 
an efficient and cost effective service.

ProMAsidor KENyA 
rELoCAtEs ANd 
CoNsoLidAtEs oPErAtioNs.

The biggest event for Promasidor 
Kenya Limited in the second quarter 
of 2013 has been the relocation and 
consolidation of Promasidor Kenya 
Limited onto one site. Previously the 
business was located in two separate 
locations about 7 kilometres apart. 

The move has represented a complex 

project, which has been effectively 
managed by a multi functional team 
called ‘Project Songa’ (literally 
translated as “move” in Swahili). 

The project was activated in three 
phases over a period of three 
months from March to May. Originally 
Promasidor was based along 
Mombasa Road at least 7km from 
where Sossi was produced in the 
Export Processing Zone in Athi River. 
The new consolidated site is located 
at Suvida Complex which is situated at 
Mlolongo along the Mombasa Road. 
This is much closer to Nairobi with 
good transportation links to the city and 
the rest of the country.

Chaired by Production Manager 

Raymond Kiliru. the project 
represented a significant challenge 
involving civil works, upgrading of 
electrical power supply, the installation 
of new milling equipment and the 
relocation of two production units, 
as well as all the ancillary equipment 
associated with security and 
communications. It is testimony to the 
team that the project was achieved on 
time and on budget.

Robert Clarke Promasidor Kenya 
Managing director asserts that the 
move to Suvida will greatly improve 
the Kenyan business in terms of 
efficiency and effectiveness as it has 
reduced costs as well as providing all 
the efficiencies of operating from one 
consolidated site. 

Promasidor Zambia MD, Andy Taylor, 
officially opens the new premises.

The new factory interior.
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N E W S L E T T E R

ProMAsidor ALGEriA 
LAuNCHEs twisCo 
CHoCo-bANANA.

As announced in the previous 
newsletter, Twisco Choco Banana, 
the newest exotic SKU within the 
Twisco brand, has been launched 
in July, right before Ramadhan. 

Twisco, which started off in 2008 
with only one uniquely designed 
jar, now has six SKUs on Algerian 
shelves, providing even more 
visibility and momentum for the 
brand. This is particularly true for 
the eye-catching Choco-banana 
jar with its yellow label and 
matching cap.

The Launch Pad
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N E W S L E T T E R

tHE AfriCAN LEAdErsHiP 
ACAdEMy ProduCEs 
ANotHEr GEM.

Polite, unassuming yet fiercely 
determined were our first impressions 
of Gordon Selasi Dogbe, Promasidor 
most recently sponsored student at the 
African Leadership Academy (ALA). 
We invited him around to our offices 
in Bruton Road to get a sense of what 
his academic interests are and what he 
hopes to achieve in the future.

Promasidor: How did you first hear 
of the ALA?

Gordon: I was in the school library, 
at my last school in Ghana, paging 
through some old history books when 
I came across an application form 
for the ALA. One question stuck out 
for me: “Describe a time when you 
demonstrated leadership qualities”. 

A teacher was about to cane a pupil 
in class and I stood up and told him 
he was wrong. I also had to convince 
my parents that I was the right fit for 
the Academy. After some persuading, 
thankfully they agreed.

Promasidor: How did Promasidor 
get involved?

Gordon: Robert Rose came to give a 
guest talk at the ALA and he decided 
that I was worthy of support from 
Promasidor. Between Promasidor and 
my parents my education is paid for. 

Promasidor: tell us how the ALA 
has made a difference to your 
education. 

Gordon: The ALA experience is really 
enriching. Both my critical thinking and 
emotional intelligence have improved. 
My main focus is on business and 

development studies, in addition to 
leadership and entrepreneurial skills. 
I also get to interact with like-minded 
students from across the continent.

Promasidor: you have plans when 
you go back to Ghana in June for 
your summer holidays. tell us a 
little more about that.

Gordon: I have a market research 
internship set up with one of the top 
companies there and I’m very excited 
about that. I will also spend some time 
at the Promasidor offices in Ghana. 
I’m also in the process of setting up an 
organisation called “Start-up Ghana”. 
I want to bring students together from 
all over Ghana to set up business 
ventures within a sixty-hour period. I 
want to help students with their self-
belief and realising their own ideas. For 
more info, go to https://www.facebook.
com/StartupGh.

Up Close & Personal Promasidor: what 
does the future hold 
for you after the ALA?

Gordon: After the ALA 
I will be taking a gap 
year to set up ventures 
in Ghana. After that, I 
wish to attend Babson 
College in Boston, the 
best entrepreneurial 
school in the world. I 
intend to take a four-year 
graduate degree in 
International Business 
Management. Part of 
my contract with the 
ALA is that after college 
I must return to Ghana 
for at least 10 years to 
share my knowledge and 
skills, and build my own 
business. I fully intend to 
honour this.

There’s no doubt that 
Gordon has a great 
future ahead of him. We 
all wish him all the best 
in whatever direction life 
may take him.

Gordon Selasi Dogbe.



till next time...
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